44) 
M 


Gt 


' 


‘ Auto motive Pp at 


Founded 1925 


y 


CWS 


The National Newspaper of America’s Greatest Industry 


Vol. 12, No. 2421 


DETROIT, SATURDAY, JUNE 26, 1937 


$6 Per Year, 10c Per Copy 


CIO SEEN LOSING CASTE 





Sparks 


Holler’s Headway 

Dealers Set Pace 

Hudson in High 

President Slocum 

Honors for Kahn 
- ee 


By 


Chris Sinsabaugh 


a HELL with titles. I’m your 
representative in Detroit,” 
Sales Chief Bill Holler told his 
dealer body when he set up, six 
months ago, Chevrolet’s dealer 
planning committee system which 
has proved to be a most powerful 
and dominant factor in the re- 
tailing of the product. “Our cen- 
tral office, which I head, is your 
servant, not a dictator, boss or 
master. As go you dealers, so 
goes the Chevrolet division of 
General Motors.” 

Which just about expresses the 
planning partnership between the 
dealers and the factory, which 
has followed the launching of 
Holler’s big idea, which existed 
only in his dreams until it was 
put into operation last January. 

* * oe 


OVER THE YEARS Holler al- 


, ways has been the dealer’s friend. 


I’d venture to say that he can call 
by their first names a big major- 
ity of the 9600 who hold Chevrolet 
franchises at the present time. 
He’s that close to them—their 
problems are his and many’s the 
time he’s gone out of his way to 
show them attention—a favor 
perhaps or fatherly advice or 
some little attention that makes 
the dealer feel he is not spoofing 
when he says he is his friend. 
Why, in Detroit this week Bob 
McGraw of Wheeling, “West by 
God Virginia,” who sells about 
1000 Chevrolets annually, was in 
town for the Shriners’ convention. 
That evening there was sent to 
his room a fine bouquet of flowers 
and a box of cigars, with “W 
E. Holler” on the accompanying 
card. Bill had heard Bob was in 
the city. I have heard of several 
other instances of the same sort, 


(Continued on Page 19, Col. 1) 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—379,486 Ford 309,975— 2 
2—317,570 Chev. 3938,173— 1 
3—202,879 Plym. 192,301— 3 

4—112,144 Dodge 
5— 87,789 Pont. 
6— 80,546 Olds. 

I— 77,704 Buick 
8— 45,018 Pack. 
9— 41,000 Hud.* 
10— 36,7384 Chrys. 
* Includes Terraplane, 

Total Ali Makes 
1,532,253 1,375,975 


See Total Registrations to Date, 1937- 
1936, pages 16 and 17 this issue. 


SPONSORING THE BROADCAST of the Braddock-Louis fight, Buick officials visited Chicago 

and attended a session of the more than 100 Buick dealers in town to see the fight. Left to 

right, A. L. Belfie, manager of the Chicago zone; H. C. Gillespie sr.. Memphis regional manager; Harlow 

H. Curtice, Buick president; E. M. Lied, Omaha, president, NADA; W. F. Hufstader, general sales 
manager; O. L. Waller, assistant general sales manager, and T. H. Corpe, advertising manager. 


Sales, Output He Hold Firm 


Registrations Cain = 
15% in First Four 
Months Over 1936 


DETROIT.—Despite the gen- 
eral loss in registration figures 
for April, registration for the 
first four months of 1937 are still 
ahead of 1936 by 153,572 units, or 
a gain of 15 per cent. 

In the passenger car registra- 
tions for the first four months, 
plus 31 states for May, the total 
is 1,426,859 as compared with 
1,275,461, or a gain of 151,398 over 


*| 1936. With 17 state reports yet to 


be heard from for May, including 
some of the heavy registration 
states, it is evident that the in- 
dustry has possibilities of reach- 
ing the goal of 5,000,000 cars for 
1937. 

The commercial end of the in- 
dustry has a gain of approxi- 
mately 8 per cent for the first 
four months. It shows a gain of 
16,154 units, largely made up by 
the remarkable 67,884 registra- 
tions for April, which is a new 
record for the trucks. On this 
basis, commercial registrations 
should easily reach 600,000 for the 
year, a figure based on reports 
indicating that replacements of 
all types of hauling units is on 
the increase throughout the 
United States. Two sections, the 
East South Central and the West 
South Central states showing 
gains of 22 per cent and 28.4 per 
cent, respectively. The April gain 
for commercial cars was 4.5 per 
cent over the same month last 
year. 

The first four months figures 


(Continued on Page 8, Col. 1) 





‘hia 


Almanae 


The fourth edition of 
Automotive Almanac, pub- 
lished annually by Automo- 
tive Daily News, will be 
mailed with the mid-week 
“pink” sheet, dated June 30. 

The 1937 Almanac con- 
tains 164 pages, representing 
the most comprehensive 
compilation of automotive 
statistics, as well as a com- 
plete listing of automotive 
companies, their addresses 
and officers. 





Industry Enacts 
Leading Role in 
Shrine Festivities 


DETROIT. — Climaxing a bril- 
liant week of Shrine convention 
festivities, the motor car industry 
stole the industrial show staged 
Thursday night by Detroit in 
honor of its Shriner guests. Near- 
ly 500,000 people watched the 
dazzling parade of floats and nov- 
elties presented by the motor 
manufacturers and Detroit’s lead- 
ing industries. 

Special cars were furnished the 
visiting potentates and nobles, 
each car bearing the name and 
title of the officials represented. 
Many automobile dealers who are 
also Shriners witnessed the mo- 
tor industry express itself in a 
way that ended any beliefs that 
the labor disturbances might have 
dampened its dynamic spirit. 

The Chrysler Corp. presented 
its kiltie band, preceding a huge 

(Continued on Page 16, Col. 1) 


nt a7. 347 Vehicles 
a Off Assembly 
Lines During May 


WASHINGTON.—Factory sales 
of automobiles manufactured in 
the United States and Canada 
during May consisted of 540,347 
vehicles, bringing the total for 
the year to 2,396,081 according to 
the U. S. bureau of census. 


The May total compares with 
a 540,110 production § estimate 
made by Automotive Daily News. 

Of the total figures reported by 
the census bureau, 516,889 of the 
vehicles were produced in the 
United States, while 23,458 were 
produced in Canada. 

Of the United States total, 425,- 
432 were passenger cars and 91,- 
467 commercials. The domestic 
market claimed 400,415 of the 
passenger cars and 74,390 of the 
trucks; while 25,017 passenger 
cars and 17,077 trucks went to 
foreign markets. 

Factory sales of all vehicles 
made in the United States in 
May, 1936, totaled 460,512 units, 


See Table on Page 16 


while factory sales in April, 1937, 
reached 536,334 units. Total at the 
end of the same period last year 
was 2,035,592. 

Passenger car production in 
the U. S. in April reached 439,980, 
while in May, 1936, the total was 
384,921. Truck production in April 
was 96,354, and in May, 1936, to- 
taled 75,591. 

April production in Canada re- 
sulted in factory sales of 12,927 
passenger cars and 4,154 trucks. 
Passenger car sales in May, 1936, 
stood at 16,389 and trucks at 3,617. 


[Capital Liberals 
Question Wisdom 


Of Backing Lewis 


Union Responsibility 
Drive Gains Support 
In Steel Stalemate 


By WILLIAM ULLMAN 


WASHINGTON. The 
most critical week of the 
steel strike, in which one 
tense and danger-fraught 


situation has followed 
another in quick succession, has 
witnessed a vitally important 
shift in outlook in Washington; 
a change which is likely to have 
a tremendously significant bear- 
ing upon the future trend of in- 
dustrial relations in which the 
CIO is involved. Definitely and 
noticeably, much “liberal” opin- 
ion, which heretofore has been 
outspokenly behind the CIO 
movement, with little or no 
qualification, this week adopted 
an attitude ranging from ques- 
tioning to outright skepticism. 

Observers, official and un- 
official, became emphatic that the 
mass organization movement in 
labor as represented in CIO not 
only must be purged of lawless 
elements but that the movement 
as a whole must be made legally 
responsible to uphold its con- 
tractual obligations. 


Throughout this period of strife, 
beginning with the sit-downs in 
the automotive industry, the ad- 
ministration’s attitude has been 
one of extreme leniency toward 
labor, apparently without regard 
to legal or public responsibilities, 
That the administration’s point 
of view has not been that of a 
neutral arbitor, but rather of a 
prejudiced supporter of a group, 
is, of course, obvious. 

This point of view has been 
maintained; and it still prevails, 
Nevertheless, this week develop- 
ments in steel have clearly made 
many hitherto unshakable “lib- 
erals” decidedly unsure that in 
giving carte blanche to the CIO 
they have followed a sound, wise, 
and patriotic course. Three weeks 
ago, the preponderance of Wash- 
ington opinion was CIO. At the 


(Continued on Page 2, Col.1) 


GM’s 1,000,000th 
Car in °37 Only 
7 Days Behind 36 


DETROIT.—Production reports 
received by William S. Knudsen, 
president of General Motors, Fri- 
day revealed that the millionth 
motor vehicle of the calendar 
year built by its United States 
and Canadian factories was 
turned out Thursday by General 
Motors Corp. 

The millionth car of 1936 was 
produced on June 15, just seven 
working days earlier than it was 
produced this year. The produc- 


(Continued on Page 9, Col. 1) 
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CIO Seen Losing Caste at Washington 


Liberals 


Question Wisdom 


Of Building Lewis Bugaboo 


(Continued from Page 


close of this week, 
in informed quarters, official 
as well as unofficial, are not 
so ‘certain of the validity of their 
position. There is an unmistak- 
able groundswell of opposition to 
the trend of affairs; and the sig- 
nificant point 


many persons 


moment, is coming from circles 


is that the oppo-| 
sition, mild though it is at the| 


where in the immediate past it | 


was felt that the CIO could do no 
wrong. 

The forthright testimony of 
Tom M. Girdler, chairman of the 
Republic Steel Corp. and 
plug” of the independent’s fight 
against CIO domination, before 
a special senate investigating 
committee, found a sympathetic 
audience in the crowded commit- 
tee room. Girdler was loudly 
applauded—not by the senators 
present, it may be added—when 
he declared that “I’m trying to 
tell this committee I won’t have 
a contract with an irresponsible, 
racketeering, communistic body 
like the CIO; until they pass a 
law requiring me to do it, I am 
not going to sign.” 

The collapse of 


Engine Rebuilder 


negotiations 


Convention Hears | 


Industry Leaders 


CHICAGO.—A crowded program 


of discussions enlisting leaders of | 


- the manufacturing and jobbing in- 
dustries featured the 15th annual 
convention and exposition of the 
Automotive Engine Rebuilders 
Assn. during the first four days of 
this week here at the Hotel Sher- 
man. 

Practically all talks at the 
meeting were delivered by repre- 
sentatives of member companies, 
the principal exceptions being ad- 
dresses by F. D. Mayer, president 
of the Merchandising Institute of 
America; Peter Swanish, research 
chief of the Illinois department of 
labor, and James S. Keller, sales 
director of the Chek-Chart Corp. 

Also addressing the various ses- 
sions were Harold Phillips of Mc- 
Quay-Norris Mfg. Co.; Leo F. 
Hunderup, president of the Na- 
tional Standard Parts Assn.; C. M. 
Larson of Sinclair Refining Co.; 
Herman Rudnick of Consolidated 
Motor Parts Co.; Ira Saks of Ac- 
curate Parts Mfg. Co.; H. F. 
Sheffler of Ralph Stark, Inc.; 
James E. Hurn of DeLuxe Prod- 
ucts Corp.; James Forrester of 
Hoffman Auto Parts, and John L. 
Heckman of Heckman Machine 
Works, Inc. 

Among the topics featured in 
discussions were engine rebuild- 
ing, shop mistakes, lubricating oil 
addition agents in relation to pis- 
ton and ring performance. 

The exposition section contained 
exhibits by 3 39 companies. 


Production Hits 
9,488 in June 
At Studebaker 


SOUTH BEND, “Ina. — Produc- 
tion estimates for the Studebaker 
Corp. for the current week total 
2,063 passenger and commercial 
cars, or 9,488 from June 1 to date. 
The total for 1937 is 57,967. The 
1936 total for the current week 
was 1,380. 

Studebaker ranked 12th na- 
tionally in the list of passenger 
ear registrations for the first four 
months of the year. New car 
registrations totaled 26,077, an in- 
crease of 5,457 over the same 
period a year ago. 

The total for commercial car 
registrations was 1,594, practical- 
ly double the 825 recorded for the 
1936 period. 


| for 
“spark | 


1) 

thus far carried on by 
ministration’s mediation board 
was not wholly unexpected in 
Washington. The board will con- 
tinue its efforts to find a reason- 
able solution. In no quarters has 
there been 
for the sincerity and fairness of 


the ad- 


the members of the mediation | 


board. 


Results of the survey by For- 
to-one preference by the public 
the AFL as _ bargaining 
agency as compared with the 
CIO, were read here with intense 
interest. Especially significant 
was the Fortune finding that 74.4 
per cent of the public opposes | 
sit-downs, with 59 per cent of | 
labor itself against use of that 


anything but praise | 


tune magazine, revealing a three- | 


| 


plant in Kenosha. 





vicious instrument. Furthermore, 
the survey shows that the public 
overwhelmingly favors the _ in- 
corporation of all labor unions to 
enforce liability and strike power. 
Thus, it is clear that the shift 
of “liberal” opinion here, dis- 
cussed previously, is a belated re- 
flection of nation-wide public 
sentiment. 


A further point in connection 
with the Fortune survey giving 
Washington authorities pause is 
the fact that, despite the heaviest 
barrage of propaganda in labor 
history, and the strongest kind | 
of administration support, the 
CIO has only a very slight edge 
over the AFL among factory 
workers. The figures are 27.2) 
per cent and 21.5 per cent, re- 
spectively. 

In the face of recurring inter- 
ruptions to production because ot 
labor troubles, business generally 
is running well ahead of last year, 
Secretary of Commerce Daniel C. 
Roper reported this week. Roper 
said that industrial production 
for the first five months is up 20) 
per cent over 1936; factory em- 
ployment, 13 per cent; factory | 
pay rolls, 29 per cent; machine 
tool orders booked, 90 per cent; 
construction contracts ahead, 17 
per cent; divided payments, 40 
per cent; department store sales, 
10 per cent. 

“Particularly substantial gains 
are being reflected by manufac- 
turers of aircraft and engines, 
automobile trailers, and air con- 
ditioning equipment,” Roper 
pointed out. 


“These favorable factors sup- 
plemented by encouraging crop 
and fruit prospects and indica- 
tions of early settlement of labor 
difficulties, give encouragement 
to business prospects for the re- 
mainder of the year.” 














‘Hudson Reports 


| cars 


cities in Massachusetts are facing| days to check up on a car to see 
a new hurdle in sales now with| jts condition, but some dealers say 
some insurance companies refus- | that they have held cars to be in- 


ing to insure cars. Under the com- 
pulsory insurance law no car or} 
truck may be registered and go} 
on the road unless it carries in-| 
surance against injury to persons. | 


Dealers have found that some} 


|companies claim that with half 





Further Gains 


In Ju une Sales | 


DETROIT. —Sales of Hudson 
and Terraplane cars for the three 
weeks ended June 19 totaled 8,932 
and sales have shown a 
steady upward trend during that 
period, according to W. R. Tracy, 
Hudson vice-president in charge 
of sales. Sales by weeks for the 
three-week period totaled succes- 
sively 2,869 cars, 2,952 cars and 
3,111 cars. 


Tracy stated that final figures 
for sales in May showed that 
Hudson had sold 13,501 cars in 
that month, a gain of nearly 45 
per cent over sales in the preced- 
ing month. Factory shipments 


for the month of May were 15,331 
cars, a gain of 64 per cent over 
April and 25 per cent over May 
of last year. 


SHOWING NEW ADMEN of motordom how Nash and LaFayette 
cars are built. Left to right, Courtney Johnson, general sales manager | 
of Nash; B. B. Geyer, and W. A. Blees. As head of Geyer, Cornell & 
Newell, Inc., Geyer. will direct Nash advertising and promotion begin- 
| ning with the 1938 model year. The picture was made at the Nash 


‘Mass. Dosders Contientad 


With New Insurance Hurdle 


BOSTON.—Some automobile, so small that they write insurance 
dealers in Boston and surrounding | 


| Those going back to 1931 do not 
|the year gone the premiums are | 


| owner refused insurance may ap- 





| at a loss. The companies have 10 


| spected with no one ever coming 
|in to check them, yet received no- 
tices that the machines were not 
|up to standard. 


The hold up is on used car sales. | 


look very good to insurance com- 
panies, but one dealer reports that 
a 1935 car that was a clean sale| 
and no trade-in was refused. An 


peal to a board that can order a 
car be insured, but that takes time 
as the sessions are not heard fre- 
quently. The only alternative is 
for an owner to post $5,000 in cash 
or securities of that value, which 
no one does. 

Some dealers have taken the 
matter up with Francis De Celles, 
insurance commissioner, and he 
has asked for specific information 
on refusals. The Boston Automo- 
bile Dealers’ Assn. is making a 
checkup, and, if necessary, they 
plan to request Gov. Charles S. 
Hurley to senuaninasil the refusals. 


Roy Hartwell to Head 


Memphis Dealer Assn. 
MEMPHIS, Tenn.—Roy W. 
Hartwell, president of Hartwell 
Motors Co., (Dodge - Plymouth), 
has been elected president of the 
Memphis Automobile Dealers’ 
Assn. to succeed Horace H. Hull, 
of Hull-Dobbs Co. (Ford). 

W. A. Connaughton, president 
of Union Chevrolet Co., was 
named vice-president; W. H. Clay- 
pool, president of Claypool- 
Roberts Co. (Hudson-Terraplane), 
was re-elected treasurer. Other 
members of the board of direc- 
tors elected were W. D. Mathis, 
general manager, John T. Fisher 


IChry ‘sler Names 
Downey. Biggers 
To New Positions 


DETROIT.—K. T. Keller, presi- 
| dent of Chrysler Corp., announced 
| this week the appointment of Col. 
| A. C. Downey as president of Air- 
temp, Inc., a subsidiary which 
|manufactures air conditioning 
|} equipment, and of R. L. Biggers 
}as president of Fargo Motor Co., 
the division which handles the 
sales of the corporation’s cars and 
trucks to fleet users. Col. Downey 
was formerly president of Fargo 
and Biggers was formerly vice- 
president of that division. 

Col. Downey, whose headquar- 
ters are at the Airtemp plant at 
Dayton, O., has been associated 
with Chrysler since shortly after 
the world war. He was graduated 
from Georgetown University law 
school in 1917, and during the war 
served as chief procurement of- 
ficer for the air service of the war 
department. He joined Mr. Chrys- 
ler’s staff when the latter was en- 
gaged in reorganizing Willys- 
Overland and later, when Chrysler 
took over the reorganization of 
Maxwell-Chalmers, Col. Downey 
became general purchasing agent. 
He continued in that capacity 
when Chrysler Corp. was formed. 
After the purchase of the Dodge 
properties, Col. Downey became 
vice-president of Dodge in charge 
of trucks, and later president of 
the Fargo division in charge of 
the development of the corpora- 
tion’s fleet business. 

Biggers has been engaged in the 
automobile business since 1919. He 
left an engineering course in the 
University of Michigan to join the 
naval air service during the war, 
and shortly thereafter became ex- 
perimental engineer of tractors 
and trucks for Graham Bros., 
whose truck was later acquired by 
Dodge. Biggers was director of 
sales promotion and development 
of Dodge truck operations when 
Chrysler Ce Se Dodge. 


Court Upholds 
Wis. Trade Act 


MADISON, Wis.—Reversing the 
decision of Circuit Judge Gustave 
G. Gehrz, Milwaukee, the state 
supreme court on June 21 upheld 
the constitutionality of the 1935 
state fair trade practice act in 
the case of the Weco Products 
Co., Chicago, vs. the Reed Drug 
Co., Milwaukee. 

The lower court dismissed the 
Weco company’s plea for an in- 
junction on the grounds that the 
act was unconstitutional in that 
it delegated legislative powers to 
private individuals in _ setting 
prices and that since the plaintiff 
was an Illinois firm, the sale of 
its product was interstate com- 
merce. 

“The Fair Trade act does not 
fix prices or require prices to be 
fixed,” the opinion written by 
Justice Oscar Fritz held. “It does 
not regulate anything or any- 
body. It is permissive only. It is 
limited to merchandise identified 
by an exclusively owned trade- 
mark and sold in free competition 
with other goods of the same 











G-MAN EXPLAINS BULLET comparison microscope to some of 
the 66 prize patrol boys from Detroit when they visited Washington 
on a five-day trip sponsored by Plymouth. The boys were selected 
from 6,500 patrols who have been guarding the lives of 400,000 chil- 
dren at street intersections near the schools. The Detroit patrol also 


holds the national record for no 


crossings during the past two years. 


accidents of any sort at school 





Motor Co. (Chrysler - Plymouth) ; 
Herbert Herff, president, Herff 
Motor Co. (Ford). 


U. S. Rubber Announces 


New Popular Priced Tire 


NEW YORK.—A popularly 
priced tire built especially for in- 
dependent dealers will soon be 
introduced by U. S. Tire Dealers 
Mutual Corp. as a companion line 
to U. S. Royal and U. S. Royal 
Master, the company has an- 
nounced. 

Identified on the sidewall with 
the marking “I. D.” (independent 
dealer), the tire will be available 
in a complete range of sizes for 
both passenger cars and trucks. 


class. Thus instead of authorizing 
price fixing ... the statute author- 
izes an effective check of any 
abuse in that respect.” 





UAW Wins in Warner 
; 


Gear Company Election 


MUNCIE, Ind.—In a plant elec- | 
tion here at the Warner Gear Co., 
the United Automobile Workers | 
was chosen as the bargaining ~ 
body. The election was held un- | 
der the management of the Na- 
tional Labor Relations Board. 

The vote was 1,563 for the UAW 
and 383 for the Warner Gear 
Employes’ Assn. 


Soren. 











.Pontiae Sets Standard for Used Car Reeconditionin 
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Separate, Specialized Dept. 


‘d 


Recommended to Dealers 


PONTIAC.—To promote faster 
and better reconditioning of used 
cars, Pontiac has released to its 
dealers a new manual covering 
every phase of that part of the 
retail automobile business. The 
manual was prepared and issued 
under the supervision 
Marshall, service manager 
Pontiac. 

It is believed that the new 
manual will prove of great help 


to Pontiac dealers in properly re- | 
|accurate appraisals, inspection of 


conditioning used cars the most 


economical way and thus assur-| 
| used car appearance recondition- 


ing a more ready sales. 


The program recommends the} 


establishment by dealers of a 
separate and specialized depart- 
ment with the use of modern 


IHC, Diamond T 
Workers Support 
Unaffiliated Union 


CHICAGO.—Recognition of an 
independent union, the Progres- 
sive Steel Workers, was an- 
nounced this week by the Inter- 
national Harvester Co., in behalf 
of its Wisconsin Steel Works in 
South Chicago. The action fol- 
lowed a vote of employes, 
of whom declared for the 


4,011. 
According to William J. Reilly, 
president of the recognized union, 


no written wage contract will be| 


demanded upon advice of its at- 
torney, to the effect that such a 
contract would add nothing to its 
rights under the Wagner labor 
act and would benefit neither the 
union nor its members. 


Diamond T Motor Car Co. em- 
ployes have organized the Auto- 
motive Workers’ Industrial union, 
an independent group, of their 
own volition, according to C. A. 
Tilt, president of Diamond T. He 
added that the union contains 99 
per cent of the company’s work- 
ers and has signed an agreement 
with the company covering 
wages, hours and working con- 
ditions. 

The contract between Diamond 
T and the union covers a period 
of six months and provides that 
both parties meet 60 days prior 
to expiration “in good faith to 
negotiate a renewal of the con- 
tract with such amendments as 
in the light of experience may 
be desirable and may be mutually 
agreed upon.” 

Both company and workers are 
obligated under the contract “to 
promote harmony between em- 
ploye and employer, efficiency 
and improvement in the manu- 
facturing of the company’s prod- 
uct.” Both parties are also bound 
not to interrupt production dur- 
ing the life of the contract. 


Of i. Ba 
of , 
| dealer, appraiser, 
ager, reconditioning manager and | 


3,020 | 
in- | 
dependent group out of a total of | 





equipment which will permit the 
controlling of reconditioning 
costs. 

The manual is_ divided 
three sections. The first 
with organization and procedure 


in the department. Assignment of | 


is made between 
used car man- 


responsibilities 


reconditioning mechanic. 


Subjects fully covered include 


used establishment of a 


cars, 
ing department, hiring a used car 
appearance reconditioning me- 
chanic, use of Pontiac recondi- 
tioning check sheet, setting up a 
48-hour limit on reconditioning, 
checking of reconditioning costs 
and the use of modern, up-to-date 
equipment. 

Appearance reconditioning gen- 
erally has been neglected by most 
dealers. However, its importance 
in the sale of the used car can- 
not be overlooked, it is pointed 
out in the manual. It is the ap- 
pearance of a car which first 
arouses the prospect’s interest. 
Mechanically the car may be the 
best in town but if its appearance 
does not reflect its mechanical 
perfection, there is not apt to be 
a sale. 

A check-up of several dealers 
reveals that appearance recondi- 
tioning has been neglected be- 
cause of (1) the lack of apprecia- 
tion of used car merchandising; 
(2) the lack of proper equipment 
to do a fast and efficient job, and 
(3) the expense involved in mak- 
ing a used car look “as good 
as new.” 

This second section gives in- 
structions in detail on the fastest 
and most economical ways to per- 
form used car reconditioning. 
Operations described include car 
and upholstery cleaning, body and 
sheet metal repair, refinishing, 
upholstery repairs and chassis 
and engine repairs. Photographic 
illustrations are used profusely to 
show the correct methods of us- 
ing special tools to increase effi- 
ciency and cut costs. Where two 
kinds of equipment and two 
methods can be used, one cost- 
ing less than the other, both are 
described. 

A great deal of space in the 
book is devoted to upholstery 
cleaning with rules for removing 
stains and cleaning spots, and 
raising flattened pile. Body and 
sheet metal repair come in for 
considerable attention inasmuch 
as records show that practically 
every car traded in requires some 
body or sheet metal work. 

The use of push and pull hy- 
draulic jacks and spoons and 
pneumatic bumping hammers is 
described, likewise sanding, solder 
spraying and electric arc welding. 


Refinishing is one of the im- 


into | 
deals | 





3 


MEMBERS OF THE ZONE organization who have been admitted to the first session of the new 
Chevrolet School of Modern Merchandising and Management, were photographed in front of the Chev- 
rolet engineering laboratory in Detroit. Together, in the center of the picture, are A. W. Frehse, of 
Chevrolet engineering department, and T. O. McLaughlin, director of the school. 

a — a —~® 


Chevrolet Opens School 
Of Selling, Management 


End of Road, Rail 
‘Struggle’ Foreseen 


ATLANTIC CITY, N.J.—A 
double-decked passenger car 
train with skeleton framing 
for motor car transport by 
rail was suggested here 
Tuesday at the annual meet- 
ing of the purchases and 
stores division of the Assn. 
of American Railroads. 

The suggestion was made 
in an address by L. K. 
Sillcox, vice-president, New 
York Air Brake Co. The 
future railroad, Sillcox said, 
would co-operate with the 
motor industry by hauling 
cars in specially designed 
trains, instead of “strug- 
gling against the family 
automobile and the highway 
truck.” 





portant phases of used car re- 
conditioning. Therefore, every 
detail is covered. There are sug- 
gestions as to when to change 
the color, on refinishing with syn- 
thetic enamel, on how to refinish 
cheap used cars with synthetic 
enamel, refinishing with automo- 
tive pyralux. How to speed up re- 
finishing through forced drying 
is described. 

In the same way upholstery re- 
pairs, chassis and engine repairs 
and several pages of general 
methods are taken up in detail. 

The third section of the book 
has been confined to detailed spe- 
cifications and illustrations of 
the equipment selected and rec- 
ommended for _ reconditioning 
work. First consideration was 
given to the need of the item, its 
general utility and its service- 
ability. Many units possess a value 
in used car reconditioning far out 
of proportion to their cost. Often 
their purchase price is saved in 
a few weeks. 


Air-Conditioning 
Unit Announced 


CONNERSVILLE, Ind.—The 
new All-Year-Air conditioning 
unit, costing $250 for initial in- 
stallation, is announced by the 
Central Manufacturing division of 
Auburn Automobile Co. The new 
unit is said to provide every fune- 
tion for complete winter air con- 
ditioning; tempering, humidify- 
ing, filtering, deodorizing, activat- 
ing and circulation. 

All functions and equipment are 
built into a single cabinet, which 
may be manually or automatical- 
ly operated. The unit proper is 


SELECTING WINNERS in Pontiac’s recent essay contest, are the|installed in basement or furnace 
judges, left to right, T. P. Henry, president of American Automobile | room, and operates in conjunction 
Assn.; W. A. P. John, president of MacManus, John & Adams, Inc., 
agency; and Chris Sinsabaugh, editor of ADN. 


with warm air furnace heating 
system. 





DETROIT.—A new school in 
sales management and executive 
training was opened by Chevrolet 
when the first term of its school 
of modern merchandising and 
management got under way last 
week. 

The operation of the school is 
the chief function of the depart- 


ment of modern merchandising 


and management, recently organ- 
ized by W. E. Holler, Chevrolet 


| general sales manager, with T. O. 
| McLaughlin, former assistant zone 


manager of the Norwood, Ohio, 
zone, at its head. 

The first group of young men 
admitted to the school will be re- 
turned to the Chevrolet field sales 
personnel as district managers at 
the conclusion of their six weeks’ 
training period early in August. 

The men are selected for the 
course from a list of recommen- 
dations made by Chevrolet zone 
managers in the 47 zones in all 
parts of the United States. Each 
of the nine Chevrolet regional 
managers will make the selections 
for each of the four terms to be 
held annually, McLaughlin de- 
clared. The “students” are picked 
on a basis of character, sales 
presence, physical condition and 
appearance, educational back- 
ground, and their records of busi- 
ness accomplishments and ability. 
They must be between 27 and 34 
years old. 

The course is designed to teach 
a comprehensive view of the fun- 
damentals of the Chevrolet mer- 
chandising operation and includes 
a careful study of production 
methods, departmental sales train- 





ing, and practical supervised work 
in the field. 

The 22 men in the present class 
registered June 14. Their first 
session included talks by J. M. 
Crawford, Chevrolet chief engi- 
neer; H. B. Hatch, assistant gen- 
eral sales manager in charge of 
new car sales in the east; W. E. 
Fish, commercial car manager, 
and H. Z. Wellinger, assistant re- 
tail selling manager in charge of 
new cars. 

The present class will take a 
three-hour comprehensive exami- 
nation on Aug. 3, after which a 
“graduation banquet” will be held. 


Buick Expecting 
Marks in June 
Production, Sales 


DETROIT.—Production and 
sales of Buick Motor may estab- 
lish new peaks this month, ac- 
cording to Harlow H. Curtice, 
president. At present rates, pro- 
duction for the month will total 
between 26,000 and 27,000 cars, 
exceeding the May total by 
around 2,000 units. 

Retail sales are headed for a 
new record this month, according 
to William H. Hufstader, sales 
manager, who added that sales 
are limited by the factory’s ability 
to turn out cars. Unfilled retail 
orders, as of June 10 totaled 15,000 
while dealer unfilled orders, in- 
cluding those for retail, totaled 
35,000. 


ete 


PLAYING THE PART of a princess, 3-year-old Betty Hayes is 
attended by three Nobles of the Mystic Shrine as she steps into the 
Fisher Body coach in which she rode in the industrial parade and 
pageant that wound up the Shrine convention in Detroit. 
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Union Responsibility 

ONSCIENTIOUS leaders, if any there be in CIO, can 

not laugh off the stand taken by independent steel 
operators that a good name is more valuable than riches. 
Only by strict fulfillment of its contracts can CIO hope to 
establish a good name and prove itself worthy of the con- 
fidence of, and contracts with, industrial leaders. Any bor- 
rower who fails to pay his debts is soon rated a poor 
credit risk and shut off from further loans. Any union 
which fails to fulfill its contracts with one company 
proves itself a bad risk for others to deal with. 

Thus the failure of CIO units to stand by the contracts 
made with General Motors, Chrysler and others has defi- 
nitely established the organization as a bad contractual 
risk, and steel seems within its right to hesitate to deal 
further with it. To have established a good name for itself 
would have been much more valuable to CIO than to have 
had its responsibility fixed by law. If employer-employe 
relationships are to be improved by unionism, goodwill 
and mutual confidence must supplant legal technicalities 
and coercion from either side. 

Efforts to legislate responsibility into unions through 
forcing them to incorporate and thus be held responsible 
for damages they may cause is, perhaps, the best thing 
that could be done in a legislative way. But legislation at 
best can only define responsibility—it cannot insure that 
the individual or group will accept or fulfill the responsi- 
bilities thus defined. Only by their own efforts can in- 
dividuals and groups attain this enviable reputation with 
its consequent reward of trust. 


Hail the Shrine 

ETROIT owes much to those members of the Ancient 
Arabic Order of the Mystic Shrine who invaded the 
city during the past week for their 63rd convention. 
Months of bickering and dispute between the bosses and 
their boys unquestionably had dampened the high spirits 
that are characteristic of Detroit. Perhaps, like Jack, our 
application to work and working conditions had made us 
a city of dull boys. The Nobles with their pageantry and 

play gave us a new perspective. 


Property Rights? 

URING the Chrysler strike in Detroit, legal repre- 
sentatives of John L. Lewis offered the plea that 
workers have property rights in their jobs. Therefore, 
this advocate stated, in remaining in Chrysler plants the 
workers merely were protecting these moral rights and a 
court order demanding their evacuation and the return of 
the property to its legal owner—the Chrysler Corp.— 

would be an encroachment upon those rights. 

In Ohio this week, according to steel company officials, 
there are thousands of workers, not members of the CIO, 
who are not only willing but anxious to return to their 
jobs. But strangely enough Lewis and his followers have 
thrown a cordon of pickets around the plants and declare 
that any attempt to return to work would most surely 
lead to bloodshed and butchery. It is difficult to believe 
that workmen on their way to or from work would take 
time out to “bloodshed and butcher” a few peaceful 
pickets. So in effect, Mr. Lewis has said: “If you come to 
work I’ti putcher you.” Oh! Property rights! 








The following discourse on “The 
Automobile — Titan of Industry” 
was prepared by the Bureau of 
Research and Education, Adver- 
tising Federation of America: 

ET A HORSE!” Jeering ped- 

estrians shouting advice to a 
courageous citizen driving down 
the street in his early model auto- 
mobile. If you are more than 40 
years old, you probably remember 
many a scene like that. In our 
generation the automobile devel- 
oped from a ridiculed contraption 
to the mechanical marvel of 
today. 

In America, three families out 
of every four have motor cars of 
their own. Nearly thirty million 


cars are in use, enough to trans-, 


port the entire population of this 
country all at one time. Distance 
has been annihilated, and with 
our vast network of paved high- 
ways we have become a nation of 
neighbors. 

* * * 

In so short a time that it al- 
most staggers the imagination, 
the automobile industry has 
grown until it employs one-tenth 
of all the workers in the United 
States. The manufacture of auto- 
mobiles takes about one-fifth of 
the steel produced in this coun- 
try and nearly three-fourths of 
all the plate glass and rubber. 
The automotive industry is also 
the largest single customer for 
nickel, lead, petroleum, and other 
basic materials. 

Though in many ways superior 
to the glamorous magic carpet of 
story-tellers’ dreams, the modern 
automobile is now available to 
millions with modest incomes. It 
has made suburban life conven- 
ient and has merged farms with 
cities. The development of this 
vast industry is a typical Ameri- 
can achievement. 

of * cd 

Probably in no other country 
could such amazing growth have 
occurred. Here it was possible be- 
cause the aggressive, enterprising 
spirit of industry is closely cou- 
pled with the eagerness of our 
people to live fuller lives. 

In the automobile industry 
competition has been the watch- 
word of progress. Competition 
with intelligent cooperation. Man- 
ufacturers are straining every re- 
source to produce constantly bet- 
ter cars for less money. In spite 
of this intense competition, manu- 
facturers cooperate by placing 
automotive patents in a common 
pool, through which new im- 
provements are made available to 
all. As everyone knows, tremen- 
dously rapid progress has _ re- 
sulted. 


Twenty-five years ago the 
car you could buy for $3000 
an ugly-looking vehicle that had 
no self-starter, no storage bat- 
tery, and no demountable tire- 
rims. It had a folding top and 
acetylene headlights, and the mo- 
tor was likely to go dead at any 
time. 

Today you can get for seven or 
eight hundred dollars a stream- 
lined thing of beauty and me- 
chanical perfection, worth many 
times as much as the early three- 
thousand dollar model in power, 
safety, comfort, and efficiency. 

* * * 


With drastic reductions in 
prices and immeasurably higher 
quality in the car, the wages of 
automobile workers have been 
going up, and are now probably 
higher than in any other industry 
of comparable size in the world. 
The large sales volume which has 
made this amazing development 
possible is largely the result of 
efficient merchandising, including 
extensive use of advertising to 
reach the millions of prospective 
car owners, 

The future of the automobile 
industry is bright, for it will 
bring pleasure and better living 
to more and more millions of 
American people. 


st 
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The Two-Tongue Titan 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Gasoline Profits 

Have you any studies in your 
file which you would care to pass 
along, which show the reasons 
why the small gasoline retailer 
is losing headway in the present 
gasoline market? 

Have you run any articles in 
your publication which show how 
a small gasoline dealer can make 
gasoline and lubrication profit- 
able?—E. Bradley Bailey, Benja- 
min Eshleman Co., Philadelphia. 

Editor’s Note: We have no data 
or reasons for small gasoline 
dealers losing ground to competi- 
tors. We have recently carried 
articles indicating that sales of 
accessories are essential to gaso- 
line dealer profits. 


Knoble Gesture 


A few days ago I noticed that 
Cliff Knoble was trying to find 
out, through Chris Sinsabaugh’s 
column, whether or not he had 
any friends in the industry. It 
seems to me that the news value 
of that article does not lie in how 


many friends Cliff may or may| N 


not have had, but rather in his 
ability to crash the column for 
advertising which he should have 
been compelled to pay space rates 
for. I confess to having been a 
friend of Cliff’s for more years 
than I like to think about, which 
makes him a fairly old man, too. 
He is a great fellow, as I think 
everybody will agree, who has 
witnessed his skill in getting 
himself in a well-read column, 
presumably without cost. 


This being the first letter that I 
have ever written to you or your 
publication, and as I recall it, 
having been a continuous sub- 
scriber from the first time I saw 
an issue of your paper which was 
back about 1926, I would like to 
bring to your attention a few 
things that I think could be im- 
proved upon. 

For instance, in your produc- 
tion estimate figures, would it not 
more truly reflect the actual facts 
if on Chevrolet, Ford, Plymouth, 





Dodge and Studebaker you in- 
cluded in your figures only their 
passenger cars, segregating the 
trucks and letting them go in the 
truck figures which you release 
from time to time? Another sour 
note to me has been the grouping 
of Cadillac and LaSalle instead 
of having them separately, the 
same on Hudson and Terraplane, 
and likewise on Nash and Lafay- 
ette. 

Please understand that I know 
less than nothing about the news- 
paper business, but I am consti- 
tutionally opposed to seeing any- 
one get through the gate on a 
rain check; consequently it is my 
belief that if the suggestions 
above made could be put into ef- 
fect a more accurate picture of 
production figures would be the 
result. 

Whether or not you decide to 
do anything on this matter I 
would appreciate hearing from 
you should you be inclined to 
write me about it.—C. W. Fields, 
President, C. W. Fields, Ine. 
(Chrysler - Plymouth), Rochester, 

i 2 


Traffic 


| 


Mr. Maxwell, secretary of the § 


Pennsylvania Motor Federation, 
has suggested that you might be 
able to help us obtain some in- 
formation which would be of 
value in the studies this division 
is undertaking. 

In 1924, the Pennsylvania de- 
partment of highways, in co-oper- 


ation with the U. S. bureau of , 


public roads, undertook a traffic 
study on the major highways in 
this state. The results of this sur- 
vey were to be used in planning 
the highway construction for the 
following decade. The results of 
this study are being used as the 
basis for a similar study now be- 


ing undertaken by the same two # 


organizations. 

We have noticed that there is 
a considerable change in traffic 
density on certain roads which 
have had no major construction 

(Continued on Page 16, Col. 2) 
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Cleveland Dealer Reports 


All-Around Improvement 


CLEVELAND.- Expenditure of | 
$185 for modernization has re- 
sulted in one year in a 73 per 
cent increase in the dollar volume 
of lubrication sales of the Bailey | Lubrication” 
Buick Co., 


tion is oil, 


Cleveland area’s oldest Buick|The entire cost 
dealers. 

May figures revealed that lu- | equipment was $185. 
brication sales per car had in-| 


creased from $1.61 per car 
while the number of cars handled|the _camparative 
in the improved department in-| 
creased 20 per cent. 

While the lubrication depart- 
ment has always been an impor- 
tant factor in the general service 
layout of the company and while 
its location was such that every 
car entering the service shop 
came face to face with the lubri- 
cating hoists and the general lu- 
bricating equipment, the com- 
pany officials decided that the il- 
luminated background scheme 
would add to its attractiveness 
and make sales easier. Using the 
Buick suggestions and _ other 
ideas the management made up 
its own designs and carried them 
out. The picture shows the result. 
The general color scheme is 
black and cream yellow allowing 
the black letters on the lighter 
background to give the effect of 
block letters. The floor of the sec- 


completed 


1936 1937 
214 


239 


227 


312 


March .... 
BOT ccc 


May ...... 805 373 


20 per cent, oil 


departments will 








gasoline 
proof marlite which is easily kept 
clean. All lighting is of the indi- 
rect type and the big sign “Bailey 
is on a panel behind 
Lakewood, one of the! which are various colored lights. 


| panels, flooring and the lighting 


The effect of this modernization 
in| Program from the standpoint of 


May, 1936, to $2.78 a year later, | | customer sales alone is shown in 


March, April and May for 1936 
|and 1937, although the change- 
over to modernization was not 
in time for the full 
amount of business until 
the middle of March this year. 


Chassis Lub. Oil Changes Gear Chegs. 


The increase for chassis jobs is 


cent and gear changes approxi- 
mately 70 per cent, 
gains being in the amount of sale 
per car and the amount of addi- 
ditional sales of other service go- 
ing into the shop, which shows a 
gain of 35 per cent. J. R. Bailey, 
who heads the company, states 
that modernization of lubrication 


greater volume for a dealer than 
any other section of his shop. 
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8185 i in Modernization Boosts Dollar Volume 73% 


and water- 


including the 





figures for 


A MODERNIZATION 


about 


1936 1937 1936 1937 
110 126 3 
147 (176 
188 241 


140 
142 


65 
102 
changes 22 per|used car sales and service de- 
partment volume are _ running 
ahead of last year, according to 
dealers at Raton, but the in- 
ability to get cars from the fac- 
tory has hampered the sale of 
new cars for some dealers. How- 
ever, new car sales as a whole 
in the Raton territory are ap- 
proximately 10 per cent ahead of 
the first half of 1936. Used car 
sales are about 20 per cent up. 
“Our total volume of new car 


the biggest 


bring about a 





INVESTMENT of $185 made in May, 1936, 
in one year has brought the Bailey Buick Co., Cleveland, a sales in- 
crease of 73 per cent in its lubrication department. The department, 
with its illuminated background, is shown above. 


Service Volume, Used Car 


Sales Up in New Mexico 


RATON, N. M.—New Mexico 


sales is slightly off from a year 
ago,” said F. H. Lackey, manager 
of the United Chevrolet Co. “Used 
car sales are ahead of last year, 
however, and during the first six 
months of this year we have 
moved about $28,000 worth of 
used cars as compared with ap- 
proximately $26,000 for the same 
period a year ago. Our used car 
stock is about 50 per cent lower 
than a year ago, and we could 
use more clean used jobs.” 


Charles Ellis, owner of the 
Ellis Motor Co., (Chrysler and 
Plymouth), said that 1937 sales 


during the first half of the year 
have been 50 per cent ahead of 
last year at his establishment, and 
that prospects are good for the 
last half. Eighty new cars have 
been sold so far in 1937 by the 
Ellis company, and used car sales 
are holding up fair, Ellis de- 
clared. 

The Ellis company recently in- 
stalled a filling station in con- 
nection with the garage and is 
cashing in on the tourist trade 
that passes through Raton. 





STABILIZING BAR AND SILENT CONNECTOR 


@ The Stabilizer Bar Divi- 
sion of the Monroe Auto 
Equipment Company is 
provided with heat-treating 
and forging equipment that 
has been especially design- 
' ed to manufacture stabilizers. With 
this special equipment, we can manu- 
facture your requirements to preci- 
sion and at the lowest possible cost. 
That is why Monroe Stabilizers are 
standard equipment on so many 


of the 1937 models. 





bi iiiy.t ! 
A combination of the Monroe silent | 


connector and stabilizer is available 
for your consideration. In this design, 
which is shown disassembled, the 
joints are completely surrounded by 
confined rubber, thus permitting the 


use of smaller-diameter bars. 


MONROE AUTO EQUIPMENT COMPANY 
MONROE MICHIGAN 


Car Sales Rise 
In East Canada 


MONTREAL. —A _ visible indi- 
cation of returning prosperity to 
the Canadian maritime provinces 
is strikingly indicated in totals 
of new car sales in the first four 
months of the current year. 
These are up 10 per cent over 
1936, which in turn was more 
than double the sales in the first 
third of 1935. 


The most. spectacular gains 
were made in the _ industrial 
areas of New Brunswick and 
Nova Scotia where sharp upward 
gains in production of steel, coal, 
timber, newsprint and _ general 
manufacturing has greatly in- 
creased employment and earn- 
ings. Gains in Halifax, Saint John 
and|Sydney have been particularly 
pronounced, this year and have 


continued, it is understood, well 
into the summer months. 
Details of sales for the first 


four months are as follows: 


1937 1936 1935 
New Brunswick.. 828 715 341 
Nova Scotia ..... 2,122 1,953 948 
Prince Edw. Il... 242 179 = 
3,192 2,847 1,289 


W. F. Green Elected 


BIRMINGHAM, Ala. (UTPS).— 
W. F. Green, for many years a lead- 
ing Birmingham automobile dealer, 
and present owner of Green Motors, 
Inc., was recently elected president 
of the Birmingham Motor Trades 
Assn. Al Dement, of the Dement 
Motor Co., was elected vice-president. 


Bicssistinedl Ads 
Selling Used Cars 


| a . 
| In San Antonio 

SAN ANTONIO, Tex.—Pat 
Dimmitt Motors, Inc., Dodge and 


|Plymouth dealer here is using an 


|effective means for stimulating 
interest in its used cars by run- 
ning photos of the personnel of 
the used car department in its 
ads in the classified sections of 
the local papers. 

Each ad carries a photo of an 
employe of this department to- 
|gether with a short introductory 
note. Example: I am J. S. Chand- 
iler of the used car department, 
Pat Dimmit Motors. I have only 
|been here 10 days, but I like it 
better here than any place I 
have ever worked before. Selling 
these Triple-Checked used cars is 
like “taking candy from a baby.” 
My special for today is a 1934 
Dodge 4-door sedan, only $397. 


Even the colored boy who 
washes the cars is not over- 
looked, as is shown by his 
message to the public: “I am 


Wallace Fields. I washes and 
polishes them _ Triple - Checked 
Blue Seal used cars for Mr. Pat 
and Mr. Jim. That’s why they 
always look so clean and pretty. 
I have been doing this for 17 
years.” 

The personal interest note is 
strongly brought out, and the in- 
formal manner in which the ads 
are arranged is believed to carry 
a strong appeal to newspaper 
readers. 


5 Dealers Named 
‘NRA’ Advisors 


LINCOLN, Neb.—The “little 
NRA” created for Nebraska 
automobile dealers by the law 
passed by the unicameral legis- 
lature now has the five advisors 
required by law. Just been ap- 
pointed by Governor Roy L. 
Cochran and A. C. Tilley, state 
engineer, they are as follows: 
Frank A. Roehl, Lincoln; Grant 
L. McFayden, chairman, Omaha; 
R. E. Bredenberg, Kearney; T-. 
F. McKinman, Grand Island; ana 
H. Bomgardner, Scottsbluff. 

All are automobile dealers, Mc- 
Fayden being a Ford dealer of 
Omaha, and Roehl a Nash dealer 
of Lincoln. All are appointed for 
three years and serve without 
pay, but are allowed expenses. 
After Jan. t, 1938, no automobile 
dealer, used car dealer, nor auto- 
mobile salesman can do business 
in Nebraska without a license. 

The state engineer is to ad- 
minister the law and the re- 








quired licenses are to be obtained 
in his office. New car dealers 
must pay a license fee of $10 per 
year; used car dealers, $5; and 
salesmen, $2, and the money is 
to be used in the administration 
of the law. The administrator has; 
power to revoke a dealer’s license 
in case it can be proved that that 
dealer has indulged in forbidden 
practices, such as “wilfully and 
habitually making excessive 
trade-in allowance on used motor 
vehicles.” An appeal to the courts, 
however, is permitted to the 
dealer. 


Stewart-Warner to Up 


Output on Car Heaters | 


NEW YORK.—To fill $250,000 
of advance orders for its South 
Wind automobile heaters, the 
Stewart-Warner Corp. early in 
July will increase daily produc- 
tion from 1,300 to 2,600 units, ac- 
cording to C. A. Fine, sales man- 
ager of the Alemite division of 
the corporation. 

Distributors are now taking the 
entire output of heaters, Fine 
says, and the doubled production 
is necessary to fill booked orders 
before the fall and winter months, 
when most retail sales are made. 
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Review Shows Many Automotive Laws Passed in 37 
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11 States Now License 
Used Motor Car Dealers 


WASHINGTON. With 
five states; Illinois, Michigan, 
New Hampshire, New Jersey 
Wisconsin, still in regular ses- 
sion, and three; Arizona, Min- 
nesota and Texas, in special ses- 
sion, the 1937 
of 
sulted in a large number of new 
motor vehicle laws. 

Protection of lives and prop- 
erty of the motoring public has 
engaged much of the attention of 
legislators in the forty - three 
state sessions this year, according 
to the record. Licensing of driv- 
ers and auto dealers has made 
considerable progress. New or re- 
vised drivers’ license laws have 
been passed in Arkansas, Georgia, 
Indiana, Kansas, Maine, Mis- 
souri, Nebraska, New Mexico, 
North Dakota, Tennessee and 
Texas. License measures are still 
up in Wisconsin and Illinois and 
a standard law is pending in 
Michigan. 

Drivers’ license laws were de- 
feated in Florida, Montana, Ne- 
vada, South Dakota, and West 


Fight Attended 
By Buick Dealers, 
Factory Officials 





CHICAGO. — Factory officials 
from Flint and Buick dealers 
from all sections of the country 
assembled here Tuesday to See 
Joe Louis wrest the heavyweight 
title from Jim Braddock. The 
broadcast of the fight was 
sponsored by Buick. 

More than 100 attended a 
Buick dealer luncheon held prior 
to the fight and heard Harlow H. 
Curtice, president, and W. F. 
Hufstader, general sales manager, 
discuss current manufacturing 
and sales activities. Among other 
factory men attending the session 
were O. L. Waller, assistant gen- 
eral sales manager in charge of 
the west, H. C. Gillespie sr., re- 
gional manager in charge of the 
south, Thos. H. Corpe, director of 
advertising and sales promotion, 
and A. L. Belfie, manager of 
Buick’s Chicago zone. The meet- 
ing was featured by the presence 
of E. M. Lied, Omaha, president 
of the National Automobile Deal- 
ers’ Assn. 

The Buick broadcast of the 
championship bout was. con- 
ducted over one of the largest 
radio hookups in ring history 
with 125 NBC stations carrying 
the blow by blow account of the 
fight. Teamed for the broadcast 
were Edwin C. Hill and Clem 
McCarthy. It was the third broad- 
cast of a major fight sponsored 
by Buick. 


Ordway Named to Head 


Boston Dealers’ Assn. 


BOSTON.—Fred A. Ordway, 
president and treasurer of the 


Henley-Kimball Co., Boston, has 
been elected president of the Bos- 
ton Automobile Dealers’ Assn. 
Ordway is a veteran in the busi- 
ness, his connection with it dating 
back to 1909. 

Allen M. Fay, of the C. E. Fay 
Co. was elected vice-president, 
while Arthur Hinchcliffe was re- 
elected secretary and treasurer. 
A. L. Danforth, Fred W. Nichols, 
Otto A. Lawton, George W. Sweet 
and Harold C. Hart were elected 
directors. 


Brock Heads SADA 


SAVANNAH, Ga.—John Brock is 
the new president of the Savannah 
Automobile Dealers’ Assn., succeed- 
ing Theron Burts, who resigned 
after retiring from the automobile 
business. 


only | 


and | 


legislative record | 
5,000 motor vehicle bills re-| 


Virginia. The bill died in Min- 
| nesota and was vetoed in Wyom- 
ing. In Oregon, the minimum age 
|for drivers was raised from 15 
to 16. 

A uniform traffic code drafted 
by the national safety council 
was passed in Arkansas, Kansas 
and Minnesota. Iowa and Wash- 
ington revised their entire motor 
vehicle codes in conformity. 
South Carolina and Tennessee 
passed some of the new code pro- 
visions, including speed restric- 
tions, rules of the road and com- 
pulsory reporting of accidents. In 
Vermont, drivers will be required 
to report all accidents involving 
property damage of more than 
$25; and in Montana, motorists 
convicted of reckless driving will 











be required to show financial re- 
sponsibility. 

Used car dealers must now be 
licensed in Alabama, Arizona, II- 
linois, Michigan, 
North Dakota, North Carolina, 


| Oregon and Utah; and all dealers | 
| “two-passenger coupe,” which has 


in Arkansas and Iowa. Automobile 


salesmen in Ohio must obtain li-| 


censes. 


Maine and Rhode Island now re- | 
quire safety glass on all new motor | 


vehicles. Georgia, Maine, Montana, 
Nevada, North Carolina, Utah and 
Minnesota tightened or expanded 
their regulations on trucks and 
trailers. Maine now requires li- 
censing of all overnight parking 


places for trailers, house cars, etc. | 
| is 


The council of state govern- 
ments estimates that 
5,000 bills concerned with the 
ownership and use of motor ve- 
hicles have been introduced into 
state legislatures in session this 


year. 


CCASIONALLY the entire character of a 
product ... and the reputation of the 
institution behind it . . . can be summed up in 
remarkably few words. Such is the case with 
Hupmobile. ‘““Hupp Has Always Built A Good 


Car”’ 


is not a coined advertising phrase—it is 


the honest and actual expression of the ex- 
perienced motorist, the man in the street or of 


that rabid 


“automobile fan,” the schoolboy. 


Ask the next person you meet about Hupmobile! 


A reputation so briefly described takes yéars to 
build. It results from a long succession of qual- 
ity products with years of trouble-free life and 
economical, sturdy performance. Such charac- 
teristics have been built into 
Hupmobiles for thirty years. 
The rewards have been an 
increasing group of loyal, 


satisfied owners, a prosper- 
ous dealer organization 
noted for its stability and an 


an 


New Mexico, | 


more than | 





YOUR PROFITS 


Passing of ‘Two-Passenger 


Coupe’ Cited by Ahrens 


DE TROIT.—Passing of 
been one of the mainstays of the 
automobile market since closed 
bodies were introduced, was cited 
this week by D. E. Ahrens, 
Cadillac-LaSalle sales manager. 

“In the fine car field we ac- 
tually have no_ two-passenger 
model, although the term still is 
occasionally applied to the 
coupe,” said Ahrens. “As now 
built, the standard LaSalle coupe 
virtually a sedan. The front 
seat is wider and accommodates 
three passengers comfortably. 
Two opera seats in the compart- 
ment at the rear bring the ca- 
pacity to five.” 

The vast increase in room has 


the} been 





chiefly responsible, Ahrens 
believes, for sales recovery of the 
coupe, which far over-shadows 
the exceptional gains by other 
LaSalle body types. 

Customer deliveries of the 1937 
cars to date reveal one coupe 
sold to each 3.5 four-door sedans, 
most popular type in the LaSalle 
line. With the 1936 series, the ra- 
tio was one coupe to eight four- 
doors. 

A four-inch increase in wheel- 
base on all LaSalle models this 
year was entirely devoted to en- 
larging the body. Seats are two 
inches wider, headroom has been 
added, and bigger doors permit 
easy access to the compartment. 


honest satisfaction in building “good cars”. 
The Hupp franchise has always been profitable. 


Hupp’s price range and recognized quality fit 
it to meet the demand for a ‘“‘good car” in the 
medium-price field—the field where money is 
being made. Discounts on car sales and parts 
assure a larger-than-average gross. A satisfac- 
tory net profit is made because every Hupp 
dealer runs his own business. 


A new Hupmobile for 1938 will soon be an- 
nounced. Territories are large and exclusive, 
discounts generous. Hupp’s franchise has been 
written to meet the expressed, specific require- 
ment of automobile dealers. A few choice, 
exclusive territories are 
still available to good mer- 
chants of the right caliber. 


Write or wire today to 
W. A. MacDonald, Direc- 


tor of Sales, for the full 


and interesting particulars. 


HUPMOBILE 


HUPP MOTOR CAR CORPORATION, DETROIT, MICH. 





Possibility 
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Par. Truck Sales Up 15% in First Four Months 


© 


Still Held Out 


Industry May Hit 5,000,000 


(Continued from Page 1) 


for the General Motors group 
show that GM had a gain of only 
411 cars, the lowest gain recorded 
by that group in 32 months. The 
small gain is a _ reflection of 
Chevrolet’s labor conditions. The 
latter lost 22 per cent as com- 
pared with 1936, while all the 
other units gained. LaSalle by 
percentage had the best gain in 
the group while in units, Pontiac 
had a gain of 17,621. 

In the Chrysler group, which 
gained 21 per cent over last year, 
Dodge has an increase of 15,- 
257, and Plymouth has 15,581. The 
Chrysler group gained 54,667 units 
for the first four months. 


Sales Guild Near 
Quarterly Awards 


PONTIAC. — Pontiac salesmen 
are rounding the turn into the 
home stretch of the first quarter 
of the Pontiac master salesmen’s 
guild for 1937. The purse is $2,000 
in cash prizes to be awarded zone 
and regional leaders on the basis 
of new car deliveries made dur- 
ing April, May and June. 

The guild has been enlarged 
this year, with bigger prizes on 
a quarterly basis. 

In addition to the prizes, all 
Pontiac new and used car sales- 
men will qualify for the rank of 
master salesmen, highest honors 
in the retail sales force. There 
is also a separate division for 
junior members of the guild. 


Ford’s gain is 68,312, or 26 per 
cent, with the Ford car itself be- 
ing 54,969 ahead of Chevrolet, 
whereas last year at the end of 
the first four months Chevrolet 
was 65,659 ahead of Ford. 


Hudson-Terraplane has a gain 
of 5 per cent, the loss shown by 
Hudson almost wiping out the 
Terraplane gain. 


Among the non-affiliated con- 
cerns, Nash has a gain of 93 per 
cent; Packard gained 113 per 
cent; Studebaker 26 per cent, 
with Willys gaining momentum 
to show a gain of 422 per cent, or 
13,876 units. 

In the commercial end, Chev- 
rolet also shows a loss, the figures 
being 62,174 for the first four 
months of 1937 as compared with 
72,936 in 1936. Ford had a gain 
of 24 per cent, placing it ahead 
of Chevrolet by 14,576 cars while 
at the same time last year 
Chevrolet topped Ford by 11,443 
units. Dodge has a loss of 40 per 
cent compared with last year, 
while International Harvester, 
the fourth member of the “Big 
Four,” has a gain of 20 per cent. 

General Motors Truck, which 
has been creeping up in reg- 
istration figures, shows 14,887 as 
compared with 5,470 in the same 
period of last year, a gain of 153 
per cent. Studebaker is almost 
100 per cent better off than last 
year and the other makers also 
show gains indicating that the 
commercial end of the industry is 
decidedly on the uphill side of the 
picture for a total of 600,000 for 
the year. 


a NEW Service by the Publishers 
of CHEK-CHART 


Key to a Billion Dollar Market! 


@ The Chek-Chart Corporation is 
proud to announce the only service 
of its kind—the one complete, self- 
contained manual that covers all 
phases of selling and servicing emer- 
gency replacement accessories. 
The CHEXALL ACCESSORY BLUE 
BOOK is an attractive pocket-size 
volume containing over 350 pages of 
profit-building data. All sales infor- 
mation has been compiled in coopera- 
tion with outstanding accessory mer- 
chandisers. All specifications have 
been checked and approved by the 
car manufacturer. 


The Accessory Market is one of the 


richest profit opportunities in the en- 
tire field of automotive service— 
amounting to more than a Billion 
Dollars in sales annually. CHEXALL 
is the key to this market because it 
provides a practical accessory mer- 
chandising medium and enables the 
proper selection and correct instal- 
lation of accessories—the one sure 
way to create customer confidence 
and build bigger profits. 


CHEXALL is an investment that 
pays for itself over and over in 
the additional sales and profits it 
creates. Order from your jobber—or 
address 


CHEXALL Division 
THE CHEK-CHART CORPORATION 


624 South Michigan Avenue 
Chicago, Illinois 


Detroit Editorial (Office: 
General Motors Building 


in Canada 
Chek-Chart Corporation Limited 
283 King Street East 
Toronto 2, Ontario 


HEADQUARTERS FOR AUTOMOTIVE INFORMATION 





AUTOMOTIVE LUBRICATION CLINIC in Washington last 
week drew these Socony-Vacuum officials. Left to right, B. M. Grant, 
sales executive, New York; C. G. Swank, general manager of the 
southeastern division; W. R. Gibbs, assistant sales manager and chief 
automotive engineer of the Chicago division, and F. S. Callahan, 


southeastern divisional sales manager. 


200 Service Men Present 
At First Lubrication Clinic 


NEW YORK.—Nearly 200 serv- 
ice station dealers from _ five 
southeastern states met at the 
Hotel Mayflower, Washington, 
last week for the first automotive 
lubricating clinic to be held in 
this section of the country. 

New developments in the field 
of motor car design and their 
relation to service methods were 
discussed. The meeting was held 
under the direction of F. S. Calla- 
han, southeastern division sales 
manager for the Socony-Vacuum 
Oil Co. 

Included among the speakers 
were L. K. Marshall, general 
service director of the Pontiac 
Motor Co.; E. R. Gibbs, assistant 
sales manager and chief automo- 
tive engineer of the Chicago di- 
vision of Socony-Vacuum, and C. 
G. Swank, general manager of 
the southeastern division .of the 
company. 

_included on the | list of guests 


640 iesclinsie Hit 
By New Ky. Order 


FRANKFORT, | Ky. — Common 
carrier truck operators through- 
out the state who made applica- 
tion for permits and then failed 
to complete their applications and 
comply with legal requirements 
have been ordered to _ cease 
operations by the division of 
motor transportation. 

D. C. Moore, director of the 
division, this week mailed all field 
men a list of such operators, 
numbering 640, and _ ordered 
them to stop all such contract 
carrier operators until their ap- 
plications are completed and 
mileage tags on their trucks. 

Failure to comply with the or- 
der, he said, will subject the 
operators to, legal | penalties. — 


Attention, 
Manufacturers 


Well known representative, 
traveling South Atlantic 
States, desires an additional 
line. 


Has sold recognized job- 
bers and replacement parts 
distributors for more than 
twenty-two years. ~ 


Can furnish references 
from manufacturers repre- 
sented, 


Write Box 123, ADN, 527 
New Center Bldg., Detroit. 





were service men from Maryland, 
Virginia, West Virginia, North 
Carolina, South Carolina and the 
District of Columbia. 


Marshall’s talk was devoted to 
a discussion of service, lubrica- 
tion and maintenance as seen 
from the point of view of the 
automobile manufacturer. He told 
of the research that is carried on 
by automobile manufacturers and 
stressed the importance of co- 
operation among service station 
dealers and garage men if the 
best interests of the industry as a 
whole are to be protected. 


Information of a semi-technical 
nature, relating to all phases of 
lubrication and maintenance, was 
presented by Gibbs in a talk that 
went into the fundamentals of 
motor car service. His talk was 
illustrated by charts and cut- 
away drawings. Specific examples 
of lubrication procedure for such 
units as the hypoid gear were 
explained. 

‘Tt is important,” Gibbs de- 
clared, “that every service sta- 
tion dealer be fully informed on 
the latest developments in the 
field of automotive design if he 
is to do a good service job for his 
customers. 


“The demands placed on the 
service man today are far greater 
than they were even five years 
ago because of the changes in 
automotive design that have 
taken place during this time. 
New trends in design have in 
many cases resulted in greater 
stresses and strains on working 
parts. We have developed new 
lubricants to protect the modern 
engine, and the service man must 
know their application.” 

Another feature of the meet- 
ing was a 20-minute motion pic- 
ture, produced by the Ethyl 
Gasoline Corp., devoted to a his- 
tory of motive power. The film 
included motion picture illustra- 
tions demonstrating combustion 
in the cylinders of a gasoline en- 
gine. 


Ward Named President 


Of Foreign Trade Club 


DETROIT.—H. O. Ward, direc- 
tor of advertising and sales pro- 
motion of the export division of 
the Chrysler Corp. was elected 
president of the Foreign Trade 
Club of Detroit at the annual 
meeting recently. 

R. O. Gifford, export manager 
of Norge Corp., was elected vice- 
president of the club; G. H. Zim- 
merman of the foreign depart- 
ment of the National Bank of De- 
troit, treasurer; Eugene H. Stein, 
of the Postal Telegraph Co., secre- 
tary. Arch M. Creed, A. M. Creed 
Co.; W. C. Neverman, export man- 
ager, McCord Radiator Co.; and 
H. M. Robins, H. M. Robins Co., 
were elected directors. 


Vast Trucking 
Jobs Shown In . 


Census Analysis 


WASHINGTON. — The vast ex- 
tent of employment in motor 
trucking and other important data 
concerning the industry are dis- 
closed by the census bureau in its 
announcement of statistics ob- 
tained in the business census of 
1935. 

Of the 61,216 companies report- 
ing, 32,119 depended entirely upon 
the labor of proprietors and mem- 
bers of their families, while 29,097 
reported paid employes. There 
were 59,621 active proprietors en- 
gaged in for-hire truck operations 
and in addition there were 14,606 
members of their families work- 
ing without formal compensation. 
The full time other employes re- 
ported for a representative week 
totaled 97,424. 

A total of 188,809 vehicles was 
reported in the census, divided as 
follows: 70 per cent motor trucks, 
12 per cent tractors, 13 per cent 
semi-trailers and 4.5 per cent 
trailers. Thus more than one- 
fourth were other than trucks. 
Both interstate carriers and oper- 
ators of large fleets make greater 
use of tractors, trailers and semi- 
trailers. 

Slightly more than one-fourth of 
all units were five or more years 
old, More than two-fifths were 
only two years old or less. In gen- 
eral trucks and trailers were older 
than tractors and semi-trailers. 

Only 5.7 per cent of all for-hire 
vehicles were small, three-fourth 
ton trucks and almost one-half 
had a capacity of more than one 
and one-half tons. These figures 
emphasize the fact that for-hire 
trucks in general use larger ve- 
hicles than other users of com- 
mercial vehicles. 


Washington Dealers OK 


Summer Sunday Closing 


WASHINGTON. — Automobile 
dealers of the national capital, at 
a special meeting this week under 
the auspices of the Washington 
Automotive Trade Assn., voted to 
close automobile sales rooms, 
service stations and used car lots 
on Sundays and holidays from 
the first Sunday in July until the 
first Sunday in October. 

Closing of automobile estab- 
lishments in Washington on Sun- 
days and holidays has long been 
agitated, but up to this time no 
definite action was taken. 


NICKELGRAM 
comer crane oS seamen 


Modern machine tools, upon 
which rests the responsibility of 
producing our automobiles, must 
carry on at top speeds day in 
and day out. But that’s only 
part of the story. A tool isn’t 
worth its salt if it doesn’t give 
unfailing precision and freedom 
from vibration. Hence machine 
tool designers pay particular at- 
tention to the selection of the 
materials from which the equip- 
ment is fabricated. In fact, in 
recent years, they have begun 
to adopt the very materials that 
have proved so successful in the 
construction of automobiles, 
motor trucks, and aircraft. The 
result of a recent inquiry shows 
that many of the prominent 
makers specify high-grade 
Nickel Alloy Steels for gears 
and spindles to assure long life 
and freedom from wear under 
the most exacting con- 
THE ditions of operation. 


INTERNATIONAL 
NICKEL: COMPANY 
INC. NEW YORK, N. ¥. 
_ See RTE 





Tire Size Standardization 


AUTOMO 


Market Seen for 5,000,000 
16-In. Casings This Summer 


DE TROIT.—Never before in 
the history of the automobile 
business has the car dealer been 
confronted with the simplification 


of the general tire requirements | 
for the cars he has sold, as is the | 


case this year. 
More cars are using 16-inch 
casings than ever before, and, 


beginning with the 1937 models, | 


tires of that size are standard on 
all 


also extends 
upper bracket 
and price. 


of size, weight 


On the basis of the 1936 pro- | 
duction, it is estimated that over | 


3,000,000 cars of the total of 4,404,- 
497 actually registered, went out 
from the factories on the 16-inch 


GM’s 1,000,000th 
Car in °37 Only 


(Continued from Page 1) 


tion includes United States and 
Canadian production of Chevro- 
let cars and trucks, Pontiac, Olds- 
mobile, Buick, LaSalle and 
Cadillac passenger cars, and GM 
trucks. 

As a measure of the continued 
contribution of the automotive 
industry to recovery, Knudsen 
pointed out that the GM produc- 


tion for the first five and a half | 


months of 1937 is equal to ap- 
proximately the entire year of 
1931 or 1934, and approximately 
double the production for the en- 
tire year 1932. 

The millionth car was a Chev- 
rolet master deluxe sedan that 
rolled off the assembly line at 
Flint, Mich., at about 3 o’clock 
Thursday afternoon. The million 


mark for GM was not reached in| 
1935 until Aug. 8 and in 1934 un- | 


til Oct. 10. 


Strike Conferences Show 


No Progress at Bendix 
SOUTH BEND, Ind.—Reporting 
little or no progress having been 
made in the sessions of the past 


two days, the Bendix union execu- | 


tive board entered labor confer- 
ences again Thursday with repre- 
sentatives of the Bendix Corp. 
Harland Burcham, member of 
the Bendix ainion executive board, 
in discussing the results of the 
previous conferences, said that a 
number of grievances and de- 
mands were aired at the sessions 
but as yet no definite settlement 
on any of the issues facing the 
group has been reached. He said 
the conferences will continue in- 
definitely until a satisfactory set- 


tlement of certain demands and | 


problems has been obtained. 


Periodic Truck Licenses | 


Banned in New Pa. Ruling 
HARRISBURG, Pa.—For the 


three of the popular-priced | 
trio. The use of tires of that size | 
into some of thé} 


equipment, which according to 
| department of commerce figures 
means that original equipment 
called for over about 15,000,000 
tires. Of the cars registered to 
date (the end of April), another 
three-quarters of a million cars 
went out with some 3,500,000 16- 
inch casings. On the basis of re- 
placement by the middle of the 
summer, automobile dealers who 
sold the original cars should have 
a market for about 5,000,000 cas- 
ings. 

This trend for a standardiza- 
tion of tire sizes, which has been 
in sight for a number of years, 
will be of tremendous assistance 
in the simplification of car deal- 
ers’ tire inventories in the future, 
since in the past the multiplicity 
| of tire sizes for various makes of 
cars has been one of the reasons 
why car dealers refrained from 
| carrying tire stocks. 

The change toward standardi- 





| zation is seen in the records for 


7 Days Behind ’36 | 


the past few years. In 1934 ap- 
proximately 20 per cent of the 
cars carried 16-inch equipment. 
This was increased in 1935 to 
about 40 per cent and jumped in 
1936 to about 55 per cent. In 1937 
| with a number of other makes of 
cars adopting smaller tire sizes, 
it is estimated that over 75 per 
| cent of the total production will 
use the 16-inch size. 

While the tendency towards 
smaller wheels is on the increase, 
it is considered doubtful by both 
car manufacturers and tire 
builders that tire sizes will be 
further reduced. For the time 
being at least the popularity of 


Reduction in Car 
Taxes Proposed 


| By Va. Candidate 


RICHMOND, Va., (UTPS).—A 
|$5 license fee for small cars and 
|a $7.50 fee for those over 3,000 
|}pounds in weight has been pro- 
|posed by Senator Vivian Page, 
|ecandidate for governor against 
James H. Price. 


Said Page: “I favor a $5 license 
for cars under 3,000 pounds and 
|}a $7.50 license when over 3,000 
pounds. The automobile is a 
much overtaxed subject of taxa- 
|tion and owners are entitled, in 
|my opinion, to a further reduc- 
‘tion at this time. The automobile 
|is now carrying an original tax 
by the federal government when 
|same is purchased, a license tax, 
|personal property tax in many 
;communities, state and federal 
|gasoline tax, and a federal tax 
/on oil. 

“The automobile is no longer a 
| luxury but is a necessity to many 
of the citizens of Virginia, and 
|those who are bearing this bur- 
|den are entitled to relief. In my 
opinion, instead of a reduction in 
the license tax causing the state 





convenience of truckers operating |0f Virginia a loss of revenue, | 
under its jurisdiction, the public| believe it will increase revenue 
utility commission has rescinded | by increasing the number of those 
the regulation which required|who take out licenses, and as a 
them to renew their certificates|natural consequence an increase 
of public convenience at stated in the gasoline tax resulting from 


periods. ;|@ more extensive use of same.” 


Certificates were granted previ- | 
ously for a specified number of 
years at the end of which a re- 
newal application had to be filed 
with the commission. This some- 
times involved an expense and 
some inconvenience to the appli-| 
cant, particularly to the one-truck | a —, gee gegen 
operator in business for himself,|5U"44ys under the terms of an 


pana hess |agreement reached by the Motor 
|Car Dealers’ Assn., according to 
Plan $200,000 Plant 'C. M. Woodward, secretary of tha 
CHICAGO.— Purchase by Tropic| association. 
Aire, Inc., Minneapolis heater manu-| The agreement includes all deal- 
facturers, of 135,385 square feet of | ers in both new and used cars, 
land here on the southwest corner of| new and used parts establish- 


Kilbourn and Augusta streets, | : 
brought an announcement of ulans|™ents, and finance companies 


this week to erect a $200,000 plant | Who are operating used car sales- 
on the property. rooms. 


Sunday Closings Voted 
By Kansas City Dealers 

| KANSAS CITY.—The motor car 

| dealers here will close their sales- 
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the 16-inch tire seems to become 
almost standard in the industry. 


Car dealers who have gone in 
for a unified automotive mer- 
chandising program are finding a 
demand for replacements, as the ee 3 
1936 owners and some of the} WASHINGTON. — During the 
owners of earlier models are com-| week ending June 11, there were 
ing in for renewals. /152 automobile fatalities in 126 


One of the dealers in Detroit, | ™4jor cities, according to the 
selling one of the popular three|Ureau of the census. This 
cars and who sold 850 cars last| figure, it is pointed out, repre- 
year, has been agreeably sur- | Sents a decrease of 14 deaths 
prised at the increase of his tire | from , the 166 
volume—a feature of his business | ©°TTeSsponding week of last year. 
he says he never regarded as im-| During the first 14 weeks of 
portant. His increased profits |1937, the number of automobile 
from tire sales and tire repairs | 
has been running from 125 per|the number reported for the 
cent to 160 per cent over the 1935|corresponding weeks of 1936. 
tire sales. | However, the number for recent 

Cars using the 16-inch size this | weeks has been fewer, as shown 
year include Chevrolet, Ford, | by the weeks of April 16, April 


Car Deaths Drop 
But Still Top °36 


Plymouth, Dodge, De Soto, Gra-| 30, and May 7. In spite of these | 
|compared with 22; and Washing- 


Fayette, Pontiac and Studebaker. ! deaths reported for the first 23 | ton, D. C., 43 compared with 33. 


ham, Terraplane, Hudson, La-| decreases, the total number of 
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TWO YEARS AGO we knew that the constantly 
increasing size of dies for large automotive 
stampings, coupled with keener competitive 
prices in the industry, necessitated the develop- 
ment of a casting material of higher quality than 
could be manufactured by ordinary methods. So 
we developed and introduced LEKTROKAST, 
feeling that by so doing we were protecting our 
clients’ interests. 


duction line. 


Has LEKTROKAST answered this purpose? We 
think so. Certainly, LEKTROKAST, as compared 
with regular irons, gives many times the number 


of smoother, deeper and more 
dificule draws. 


quantities to 


LEKTROKAST’S closer grain 
and greater density eliminate 
scratches, hence forestalling 


VANADIUA 
TT 


FSonzs=n 


reported for the| 
| Boston, 


fatalities was greatly in excess of | 
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Aiding Dealer Business 


weeks of this year is still far in 
excess of that for the comparable 
period of last year since there 
were 4,096 deaths reported in 
1937 and 3,456 in 1936 by the 126 
major cities. 


Following are the fatalities re- 
sulting from accidents occurring 
within the city limits of certain 
major cities during the first 23 
weeks of 1937. with comparisons 
for the corresponding 1936 period: 
Baltimore, 63 compared with 50; 
62 compared with 651; 
Chicago, 316 compared with 283; 
Cincinnati, 60 compared with 44; 
Cleveland, 100 compared with 79; 
Detroit, 137 compared with 107; 
Los Angeles, 213 compared with 
194; New York, 407 compared 
with 348; Pittsburgh, 49 com- 
pared with 50; St. Louis, 55 com- 
pared with 59; San Francisco, 50 


the necessity for extremely costly finishing. 
LEKTROKAST’S longer life effects savings in 
maintenance and re-working expense, and defi- 
nitely guards against costly delays in the pro- 


Thus it is no surprise that LEKTROKAST is ac- 
knowledged the finest and most thoroughly 
refined electric furnace alloyed die iron possible 
to produce. And, too, this great iron is the only 
electric furnace iron manufactured locally in 


meet the largest demands of 


industry in this area. 


We invite you to consult with 
our metallurgical and sales ex- 
perts today. They will show you 
how LEKTROKAST can help 
insure your production plans. 





Used Car Sales 


Loss 


Cut in San Francisco 


April, and $735,072 in May, 1936. 


SAN FRANCISCO.—While both | 


sales and stocks of used cars| 
dropped sharply here in May, | 
average sale price rose $12 over} 
April averages, and average loss 
was cut down to $35, a drop of $7| 
from April and one of the best 
figures in recent years. 
According to the monthly re- 
port of the Motor Car Dealers 
Assn. of San Francisco, 2,853 units 
were on hand at the end of May, | 
against 3,021 at the end of April, | 
and 2,556 in May, 1936. 
Sales for May totaled 2,529,/ 
against 2,702 for April, and 2,589 
in May, 1936. Total value of sales 
in May was $745,357 of the 34 
members reporting to the associa- | 
tion. The total was $762,748 in 


Oct. Deadline Set 
For Display Of | 
ICC Truck Tags| 


WASHINGTON.—Oct. 1 is the 
deadline set by division 5, of the 
interstate commerce commission, 
for truckmen to secure ICC 
identification plates and_ start 
displaying them on their vehicles. 

In an order issued here last 
week, the division stated that on| 
and after Oct. 1 the identification 
plates must be “carried without | 
obstruction” on the rear of each 
vehicle when operated: 

1. As authorized by a certificate | 
or permit issued by the ICC. 

2. As authorized by a state 
certificate conforming with the| 
motor carrier act and registered | 
with the ICC. 

3. As described by an applica- | 
tion filed in compliance with the 
provisions of the motor carrier 
act providing that a truckman 
may continue operations pending | 
consideration of an application | 
for a certificate or permit. 

Identification plates must be) 
shown only on those vehicles) 
operated by the truckman to} 
whom the plate is issued, and| 
truckmen may not transfer plates 
to any other person. 

A charge of 25 cents per plate 
has been established by the ICC, 
and applications for plates, on 
form BMC 71, which is being| 
mailed to carriers, must be signed 
and verified under oath by the 
truckmen to whom they will be| 
issued, or by his duly authorized | 
agent. 


Business Showing 
Gains in Texas| 


SAN ANTONIO, Tex.—Definite | 
indications of the upturn in| 
Texas business were shown in| 
the report on business conditions 
during May as compiled by the| 
University of Texas bureau of 
business research. 





This report showed that 1,736| © 


establishments in the state em- 
ployed 89,053 persons and paid 


them $2,207,888 weekly, a gain of | 


1.6 per cent in employment, and 


2.8 per cent in wages over April. | 


Employment showed a gain of 10 
per cent over May, 1936, and pay- 
rolls gained 22.3 per cent. 
Amarillo, Corpus Christi, 
Paso, Fort Worth, Houston, Lub- 


bock and Waco showed more than | 


average gains. 

New charters issued during 
May numbered 165, a gain of 17 
per cent over April, and 1.9 per 


cent over May, 1936. There were | 


eight commercial failures, 52.9 
per cent less than April and 50 
per cent under the same month 
last year. 


Driving Teacher Course 


Listed for OSU in Fall 
COLUMBUS, 0O.—A training 
course for teachers of traffic 
safety and for automobile oper- 
ation will be given by Ohio State 
University this fall, with the 


El | 





American Automobile Assn., the 
Ohio State Highway Patrol and 
the Ohio Automobile Assn. co- 
operating in the course. 


Value of stocks at the end of 
May was $940,324, as compared 
with $978,349 in April, and $844,- 
697 in May, 1936. Average valua- 
tion for the same period, respec- 
tively, were: $329, $324, and $330. 

A sales year even greater than 
in 1929 was experienced here in 
1936 when 26,596 units, valued at 
$7,635,630, were sold by the 34 re- 
porting firms, as compared with 
1929 when 17,062 units valued at 
$7,096,659 were sold. Figures thus 
far for May indicate that 1937 
will be an even better year. At 
the end of May reporting firms 


|had sold a total of 11,788 units, 


against 11,443 units at the same 


|time last year. 


Six-year average per cent loss 
on sales price for the period 1931- 
1936 was reported to be 23.14 per 
cent, while the average loss on 


sales price in May was only 11.90 


per cent. The average in April 
was 14.89 per cent; the average 
in May, 1936, 16.20 per cent. 

May junkers totaled 267, against 
238 in April and 120 in May, 1936. 


llth Edition of Motor 


Freight Guide Issued 


CHICAGO.—To _ simplify the 
routing of shipments to any point 
|in the United States via truck line, 
the Official Motor Freight Guide 
has worked out a new system 
which is said to be very effective. 
|By means of a new arrangement, 
|combined with a new trucking 
center map, it is made easier to 
|select the proper carrier’ for 
| handling shipments by truck. 
This routing index improvement 
|}is one of several new features in 
the llth edition of the Guide. 
Other features include the addi- 
|} tion of over 3,000 new names and 
}addresses of truck lines, making 
|a@ total of 5,000 motor carriers 
now listed in the directory sec- 
| tion. The time table schedules for 
truck lines introduced in the 10th 
|edition have been further ampli- 
fied and many new route maps of 
carriers included. 
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German Invention May Aid 
Truck Passing on Roads 


WASHINGTON. — An invention 
by a German engineer designed to 
prevent accidents resulting from 
passenger cars passing heavy 
trucks on highways where vision 
is obstructed was recently tested 
and is reported to have operated 
faultlessly at distances of 325 feet 
and more, according to a consular 
report to the Department of Com- 
merce. 


The invention operates on ac- 
coustic principles and employs 
high frequency sound waves below 
the level of human audibility, the 
report states. 


The mechanical equipment em- 
ployed in the invention operates 
a signalling device within the 
driver’s compartment of the truck 
which notifies the operator that a 
car in the rear desires to pass his 
vehicle, it was stated. 


If the driver of the truck is of 
the opinion that it would be un- 





safe for the car in the rear to 





pass at the point where the signal 
is received he causes a red light 
to be displayed on the rear of his 
truck which acknowledges that he 
is aware that a car in the rear de- 
sires to pass and at the same time 
informs the driver of the car that 
the highway is not sufficiently 
clear to permit safe passing, the 
vice consul reported. 

When the truck driver is of the 
opinion that a safe passing can be 
effected he so notifies the driver 
of the car in the rear by causing 
a blue light to be displayed at the 
rear of his truck and at the same 
time displays a special signal on 
the front of the truck which in- 
dicates to drivers of oncoming 
cars that a passenger car is about 
to pass his truck from the rear. 

The signals were not adversely 
affected by extraneous noises, 
sleet or poor atmospheric condi- 
tions which prevailed on the days 
on which the tests were conducted, 
according to the report. 





\ 
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ing Points to the Pontiac 


PREDICTION 
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Part Time Buying Up, 


°36 Automotive Shipments 


Bring Rails $450,732,000 


DETROIT.—Rail shipments of 
automobiles, parts, tires and ma- 
terials, together with road build- 
ing materials, produced freight 
earnings of $450,732,000 in 1936, 
according to data disclosed this 
week by J. S. Marvin at meeting 
of traffic managers, members of 
Automobile Manufacturers’ Assn. 


This figure is based on a study 
of the final commodity reports 
of the interstate commerce com- 
mission. The items listed by the 
association as automotive freight 
are: 1,171,000 carloads of gasoline 
for automotive use; 726,154 car- 
loads of motor vehicles, parts and 
tires; 336,400 carloads of cement 
for roads and bridges; 563,800 
carloads of gravel, sand and stone 
for roadbuilding; 256,000 carloads 
of iron and steel for the fac- 
tories, and 542,200 carloads of oil, 
lumber and other supplies, mak- 
ing a total of 3,595,374 carloads. 

Automotive freight was 30.3 





per cent of the revenue carloads 
classified by the commission as 
“manufactures and miscellaneous” 
and was 13.8 per cent of all 
revenue carload freight handled 
by the railroads during the year. 

Meeting of the traffic execu- 
tives of the automobile factories 
was held for the purpose of dis- 
cussing improved methods of 
loading and handling of automo- 
biles over the highways and in 
freight cars. 

The meeting also studied the 
recent decision of the United 
States supreme court, which 
found lawful the ruling of the 
ICC defining the limits of trans- 
portation of carload freight to 
and from factories having their 
own sidings and indicating that 
extra spotting charges must be 


assessed by the railroads for more | 


than simple switching services at 
such sidings. 


Factories represented at 








meeting included Buick, Cadillac, 
Chevrolet, Chrysler, Dodge, Gen- 
eral Motors Truck, General Mo- 
tors Traffic Assn., Graham-Paige, 
Hudson, De Soto, Plymouth, and 
Studebaker; also K. A. Moore, 
Automobile Manufacturers’ Assn., 
and Marvin, chairman of the 
conference. 


Highway Safety League 
Is Incorporated in N. Y. 


ALBANY.—Formation of a new 
state-wide organization for high- 
way safety and protection of the 
interests of automobile owners 
was made public today when in- 
corporation papers of the High- 
way Security League were filed 
with the secretary of state. 


The League, a membership cor- 
poration organized without capi- 
tal stock, proposes “to promote 
highway security and bring about 
the greater comfort and conven- 
ience of the users of the high- 
ways” through legislative action, 
publicity and other’ methods. 
Branches or units will be estab- 
lished in various communities 
throughout the state. 


In January, dealer enthusiasm for a new product and the liberal profit pro- 
visions of the Pontiac franchise gave birth to the prediction at the top of this 


page— ‘Everything points to Pontiac as the best bet of the year. 


” By June Ist, 


the public’s eager acceptance of this new product and the big returns actually 
accruing to holders of the Pontiac franchise had made that prediction a fact. 
March, to name but one example, was the biggest production month in 
Pontiac’s 10-year history. And dealers of long standing are daily reporting 
the biggest net profits since their connection with Pontiac! Within this 
aggressive and successful operation, new dealer opportunities have recently 


opened up. 
more need be said. 


To alert and energetic men, ambitious to forge ahead, nothing 


Bad Debts Down in 36 


-~Patrons of 
and accessory 
larger proportion 
of their purchases on a credit 
basis but paid for them more 
promptly during 1936 than during 
1935, according to statistics just 
released by the department of 
commerce. The statistics 
show that the ratios of bad-debt 


WASHINGTON. - 
automobile tire 
stores made a 


found to be lower in 1936 than in 
1935, in this survey of credit con- 
ditions which covered 14 kinds of 
retail trade located 
throughout the country. 
According to the 121 automobile 
tire and accessory stores report- 
ing sales data in the survey, mer- 
chandise bought on the 


per cent in 1935. Cash sales ac- 
counted for a lesser proportion of 


LARGER SLIDING SCALE DISCOUNTS 


PROTECTED TERRITORY @ THE “HOT LINE” OF 1937 


RECORD DEALER PROFITS 


“LIVE AND LET LIVE’’ POLICIES 


GENERAL MOTORS BACKING 


also | 


in 88 cities | 


install- | 
ment plan accounted for 14.3 per) 
cent of total sales in 1936 and 11.7 | 


| 


losses to open-credit sales were|credit accounts 


| that 





total sales in 1936 than in 1935, 
55.2 per cent as compared with 
59.2 per cent, while the propor- 
tions of regular charge business 
increased slightly, averaging 30.5 
per cent in 1936 and 29.1 per cent 
in 1935. The total sale of these 
reporting stores increased 15.7 
per cent over the period. 
Collection percentages on open- 
receivable were 
somewhat higher in 1936 than in 
1935, 59.8 per cent as compared 
with 58.2 per cent, respectively. 
The classification of stores by an- 
nual volume of sales indicates 
stores falling in all size 


groups except the group with 


| sales between $50,000 and $100,000 


were successful in increasing their 
collection ratio during 1936. 

The collection percentage on in- 
Stallment accounts for the 53 
automobile tire and accessory 


| stores reporting increased to 35.9 


Franchise as the Best Bet of the Year 


in 1936 from 32.4 in 1935. 

The ratio of bad-debt loss on 
open-credit sales was slightly 
lower in 1936 for the 67 automo- 
bile tire and accessory stores re- 
porting than in 1935, 0.8 of 1 per 
cent and 0.9 of 1 per cent, re- 
spectively. 

The average loss from bad debts 
on installment-credit sales for the 
56 stores reporting was slightly 
higher in 1936 than in 1935, 14 
per cent as compared with 1.3 per 
cent, ere 


Rubber Laheinel 
Patent is Granted 
Acheson Salesman 


PORT HURON, Mich.—George 
F. Willson, Cleveland, O. sales 
representative of the Acheson 
Colloids Corp., has been granted 
a patent on a composition, of 
which colloidal graphite is an 
important constituent, designed 
for rubber lubrication. This 


|; patent has been assigned to the 


Acheson Corp of Port Huron. 


The use of rubber parts in 
machines of various sorts has 
greatly increased in the last few 
years. The utilization of rubber 
mechanical elements is _ par- 
ticularly noteworthy in the auto- 
motive industry, where the use 
of rubber in the spring shackles 
of automobiles is very common. 


| Rubber, as is well known, is also 


used in weight bar bearings, 
trunnions, axle spring seats, mo- 
tor mountings, individual sus- 
pension controller arm bearings, 
shock absorber links, silence 
strips, fan belts and the like. 


The lubrication of rubber parts 
on automobiles and other mecha- 
nism has presented a troublesome 
problem because of the softening 
action of the usual lubricating 
agents and compositions, such as 
lubricating oil on rubber. 


It has been found that very 
effective and lasting lubrication 
of rubber mechanical elements 
may be obtained by the use of 
colloidal graphite, Willson de- 
clares. 


Supercharger Victories 


Reported in Africa, Chile 


DETROIT.—Two important 
road race records in widely sep- 
arated parts of the world have 
been smashed by stock Graham 
supercharged cars, according to 
cabled information received here 
by the Graham-Paige Motors 
Corp. 

A standard Graham 116 super- 
charger was reported to have 
set a new record for the run be- 
tween Cape Town and Johannes- 
burg in South Africa, while a 
stock Graham 120 supercharger 
captured first place in the Chil- 
ean “Circuito Apoquindo,” one of 
South America’s most important 
sporting events. 
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4. Months’ Shipments Up 
$22,751,889 Over ’36 Period 


WASHINGTON. — Automotive 
products exported from the United 
States in April were valued at 
$31,892,296 compared with $29,- 
942,375 in March 
in April, 1936, and was the high- 
est monthly valuation recorded 
since April, 1930, in which month 
exports were valued at $37,443,661, 
according to the department 
commerce. 


Foreign shipments of automo-| 


tive products from the United 
States in the first four months of 
the current year were valued at 


The STANDARD Thermostat 


and $23,947,444 


of | 


$117,373,979 compared with $94,- 
622,090 in the corresponding four 
months of 1936, an increase of 
$22,751,889, statistics show. 


lorigin sold abroad during April 
totaled 22,650 units, valued at 
| $13,105,249 compared with 22,401 
lunits, valued at $13,121,424 


| $10,152,605 in April, 1936. 


|taled 12,233 units, 
462,800 compared with 
units, valued at $5,801,801 in March 


ethe tireless robot e 


300,000,000 flexings without a sign of fatigue. 
Such tests have proved the high quality and uni- 
form dependability of the Sylphon Bellows—heart 
of Sylphon, the Standard Thermostat. Made by 
the originators of this seamless, metal diaphragm, 
Sylphon Automotive Thermostats have the accu- 
mulated benefits of thirty-five years of research 
and experience Today, these tireless and efficient 
performers are contributing toward increased 
motor efficiency and fuel economy in leading 


motor cars. 


FULTON SYLPHON COMPANY, KNOXVILLE, TENN. 


Exports of trucks in April to-| 
valued at $7,-| 
11,802 | 


| 
| 


| 
and 8,258 units, valued at $4,264,-| 
963 in April, 1936, it was stated. 

The Union of South Africa re-| 
sumed its position as the chief | 
foreign market for 


passenger | 
cars of American manufacture 


| during April and was followed in| 


Passenger cars of United States | 


{ 


in | 
March and 17,583 units, valued at) 


order by Belgium, Canada, | 
Sweden, and Argentina. 

France was the first-ranking | 
foreign outlet for trucks of United | 
States origin during April with 
Belgium, Mexico, Argentina, | 
Japan, and the Union of South | 
Africa following in the order} 
named, according to the com-| 


| merce department. 





| 1937, 


less than $4. 


| 
| 


| drivers 


| 1937, 

| tration may be issued for trailers, 
a manufacturer’s number or other | 

| Satisfactory identification must be 


| ficiency, 


New York Lists 


| 
‘New Amendments | 


To Vehicle Code) 


ALBANY, N. Y.—Amendments | 
to the state vehicle and traffic 
law during the past session of | 
the legislature and _ affecting | 
motorists in New York, were| 
called to the attention of all) 
Harnett, motor vehicle 
sioner. 

Of the 29 amendments enacted, | 
15 are in effect at the present 
time. Some of those scheduled to 
become effective on July first and 
thereafter are as follows: | 

Chapter 93, effective July 1,| 
requires that before regis-| 


commis- | 


displayed thereon. 

Chapter 460, effective July 1, 
gives to the commissioner 
the power to make rules prescrib- 
ing the standards of brake ef- 
except for motor. ve- 
hicles, the standards of brake ef- 
ficiency of which are fixed by the | 
department of public service. 

Chapter 200, which became ef- 
fective Apr. 15, 1937, amends the 
section dealing with leaving the 
scene of an accident without re-| 
porting to require that a per-| 
son involved in an accident re- 
sulting In either personal injury 
or property damage shall report 
the matter to the nearest police 
station if no police officer is in 
the vicinity of the accident as 
soon as he is physically able to 
do so. 

Chapter 92, effective Jan. 1, 
1938, provides that the fee for 
boat trailers, camp trailers, coach 
or house trailers and machine 
trailers used exclusively to trans- 
port machines, shall be 80 cents 
per 100 lbs., or major fraction 
thereof based on the unladen 
weight of the vehicle. In no case, | 
however, shall the annual fee be| 


Kentucky Meeting Hears | 
Highway Diversion Hit | 
LOUISVILLE, Ky. — Kentucky 


needs a _ constitutional amend- 
ment that will do away forever 


| with the likelihood of diverting 
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Monday by Charles A.|f 


AT THE FIFTH MONTHLY Dealer Planning Commmittee and 
Dealer Used Car Committee meeting held by Chevrolet were, top, 
left to right, H. B. Hatch, Chevrolet assistant general sales manager, 
in charge of eastern half, and R. G. Buchanan, of Weber-Buchanan 
Co., Yakima, Wash. Center, left to right, Felix Doran jr., Chevrolet 
assistant general sales manager, in charge of western half, and W. J. 
Goddard, of Land-Goddard Motor Co., Kansas City, Mo. Bottom, left 
to right, W. G. Lewellen, Chevrolet assistant general sales manager 
in charge of used car merchandising operations in the western half, 
and R. R. Kriesel, of Midway Chevrolet Co., St. Paul, Minn. 


highway revenues to other funds, 
. W. Fowler, president of the 
Louisville Automobile Club, told 


|} an audience of 100 at a meeting 
| sponsored by 


the Kentucky Pe- 
troleum Industries here Monday 
night. 

At the meeting, last of a series 
of 21 held in various parts of the 
state, Fowler, noting that “now 
only six states are left in the 
Union that have no diversion of 


ZL 


PEAK 


PRECISION 
STANDARDS 


DIVISION OF BORG-WARNER CORPORATION 


road funds,” held that “the prin- 
ciple has been well established in 
this state that the only excuse 
or reason for the state levying 
license fees and gasoline taxes is 
for policing and improvement of 
roads in the state system. 


Gallonage Up in Va. 

RICHMOND, Va. (UTPS).— Mo- 
torists in Virginia used 15,805,830 
more gallons of gas from Jan. 1 to 
May 31, 1937, than they did during 
the same period in 1936, according 
to John Q. Rhodes jr., director of 
the state division of motor vehicles. 


Wanted—Service Representatives 


By large motor car manu- 
facturer to supervise service 
activities among dealers in 
foreign countries. Prefer single 
men, or, if married, without 
children. Between 35 and 45 
years, having expert mechani- 
cal knowledge and broad prac- 
tical experience, with high 
school or college education and 
several years experience as 
factory service representative, 
domestic or foreign field. One 
man required with intimate 
knowledge Spanish. Enclose 
photograph and address Box 
124, ADN, 527 New Center 
Bldg., Detroit. 


April Automotive Exports Highest Since 1950 | 


& 


, 





BOSTON.— The Massachusetts 
department of public works com- 
missioners are wondering now 
what is going to happen to the 
federal aid highway funds under 
the Hayden-Cartwright Act as 
word comes from Washington 
that the state will be penalized 
about $3,000,000 for diverting 
automotive taxes. 

Despite a big fight put up by 
a group of representatives in the 
lower branch of the legislature, 
the request of Gov. Hurley for 
diverting $6,500,000 was passed 
in the closing days of the ses- 
sion. Originally the amount had 
been set at $7,300,000. 

Senators and congressmen have 
been requested to intercede 
against the withholding of fed- 
eral funds, but as Maryland and 
New Jersey totals have been cut, 


All-Weather Road 
for Pa. Is Given 
Gov. Earle’s O.K. 


HARRISBURG, Pa. (UTPS).— 
A bill authorizing construction of 
an all-weather highway from a 
point at or near Middlesex in 
Cumberland county, near Harris- 
burg, to a point at or near Irwin 
in Westmoreland county, near 
Pittsburgh, over the route of the 
abandoned South Penn railroad 
has been signed by Gov. George 
H. Earle. 

A Pennsylvania Turnpike com- 
mission is set up by the measure. 
The commission would be em- 
powered to issue from $50,000,000 
to $65,000,000 in bonds to finance 
the all-weather road. Tolls would 
be collected along the route, 
which would utilize nine tunnels 
bored during the unsuccessful 
railroad project. 

The toll would be dropped after 
the bonds were retired and the 
highway would be brought into 
the state system. It is estimated 
$5,000,000 a year would come in 
tolls from automobile drivers who 
use the road. Experts said the 
route was so sheltered by the 
tunnels and mountains that it 
would be protected from snow and 
ice. 


Car Sales Reach 
Mark in Canada 


TORONTO, Ont. (UTPS).—Re- 
ports just compiled show that re- 
tail sales of new motor cars in 
Canada attained a new point for 
this year during May when 21,- 
531 vehicles rolled out of the 
show rooms. This was an ad- 
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Diversion Costs Mass. $3,000,000 in U. S. F anal 


$6,500,000 Taxes Diverted 
At Request of Gov. Hurley| To Modify Claims 


and Senator Cartwright is de- 
manding all states diverting mo- 
tor funds lose their portion under 
the law, it looks as if the Bay 
State will not be exempt. 


AERA Convention Set 


CHICAGO.—Plans have been 
completed for the 15th annual con- 
vention of the Automotive Engine 
Rebuilders’ Assn., to be held here 
at the Sherman hotel, June, 21-24, 
according to L. C. Smith, president 
of the association. 


., 





Tire Co. Agrees 


WASHINGTON.—tThe Ajax 
Tire & Rubber Corp., New York, 
engaged in the sale of tires and 
tubes, stipulated to the Federal 
Trade Commission last week that 
it will stop making assertions in 
its advertising implying that it 
was founded in 1904 or has been 
in business for more than 30 
years, and that it is now engaged 
in either the manufacture or sale 
of its fiftieth million series of 
tires and tubes. The company 
also agreed to cease using the 


word “factory” or any other 
words or representations, to cre- 
ate the impression that it manu- 
factures the products it sells, the 
FTC stated. 

Other representations to be dis- 
continued are that the company 
formerly had factory branchés in 
the United States or in foreign 
countries or that it has spent up 
to $1,000,000 annually for adver- 
tising, when such are not the 
facts. 

According to the stipulation, 
Ajax Tire & Rubber Corp. was 
organized in 1934, and fills orders 
with products manufactured in 
factories which it neither owns 
nor operates, and is merely a dis- 
tributor. 





Railways’ Trucks 


Held Under ICC 


WASHINGTON.—The inter- 
state commerce commission, by a 
vote of 2 to 1, last week held that 
railroad-owned trucking com- 
panies are contract carriers sub- 
ject to the same federal regula- 
tion as independent motor lines. 

The opinion was handed down 
in a tentative decision in applica- 
tion MC-2744, Scott Brothers, Inc., 
subsidiary of the Pennsylvania 
railroad, to perform collection 
and delivery service for the Penn- 
sylvania and Long Island lines. 


Branches and Dealers report 
INTERNATIONAL TRUCK SALES 


9 7 os Ta ay 


The International Model D-40 is an outstanding 
truck for performance and economy in the 2- to 
3-ton field. Illustrated here is the Model D-40 owned 
by Rakestraw’s, Mechanicsburg, Pa. 


vance of 12 per cent over the 
corresponding month a year ago, 
although taking the months of 
April and May together the in- 
crease over the same period of 
1936 was only 3.4 per cent. 

In the first five months of the 
year 78,807 new motor vehicles 
were sold with a total value of 
$79,726,819, compared with 62,857 
cars, valued at $64,207,069 in the 
first five months of 1936. New 
passenger cars sold in May 
numbered 17,199 and new buses 
and trucks 4,332. 


valuable now than ever. The nation-wide 
acceptance of the new International means 
more sales, more volume, more profit for 
the dealer. Ask our nearby company-owned 
branch about the franchise in your com- 
munity. 


INTERNATIONAL HARVESTER COMPANY 


(Incorporated ) 
606 S. Michigan Avenue 


From scores and scores of points comes the 
strongest possible evidence of the universal 
approval given the new International 
Trucks. The International sales curve tells 
the story—users are saying it with a flood 
of orders that eclipses all previous sales 


Oil Company Is Refused 
records. 


Toronto Building Permit 

TORONTO, Ont. (UTPS).—Ap- 
plication of the Joy Oil Co, 
which already has built or has 
in course of construction 21 serv- 
ice stations in this city, to 
establish five overhead gasoline 
tanks and six overhead oil tanks 
on Unwin Ave., was refused by 
the Toronto city council this 
week. 

Ald. Lamport declared a gaso- 
line price war would result from 
the council’s desire to keep the 
-Joy company out of Toronto. 


The International Truck franchise is more Chicago, Illinois 


INTERNATIONAL TRUCKS 
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lowa Dealers Fight Duplication of Sales Tax 


Discrimination 


Before State Tax Board 


DES MOINES, Ia.—Fifty auto- 
mobile dealers from various sec- 
tions of Iowa gathered at the 


state tax board offices this week | 


and laid before the group their 
assertion that it has made a sales 


tax ruling which operates in dis- | 


crimination against the industry. 


When the sales tax went into | 


effect in 1934, spokesmen said, 


the tax board ruled that an auto- | 


mobile taken in as part payment 
on a new car could be resold 
without payment of sales tas, 


unless it was sold at a profit, in | 


which event sales tax would be 
paid only on the profit. 


| 
When the tax went into effect | 


Deadline Extended 


ATLANTA, Ga.— Downing Mus- 
grove, executive secretary to Gov. 
E. D. Rivers, announced recently an 
extension until July 15 on time al- 
lowed for bus and truck owners to 
register under the new maintenance 
tax act. By successive executive or- 
ders the deadline has been extended 
from May 1. Three cases will be 
heard at Gainesville Saturday test- 
ing validity of the maintendnce tax, 
revenue from which will support the 
new post roads division of the state 
highway department. 





is Charged 


April 16, this year, there was no 
notice to the contrary, and it was 
assumed that the same agreement 
would be in effect, they con- 
tended. 


However, in May, the board re- | 


versed its ruling and held that 
the sales tax would be paid on 


both new and used cars. It later | 
postponed the effective date of | 


the ruling to July 1. 
“We are taking 


ably take in a third car at $150. 
This ruling will force me, as well 
as other dealers, to pay the sales 
tax several times on used cars 
sold with little profit, as well as 
on the new car which was the 
actual sale.” 

“There is nothing in the Iowa 
law on this matter,” said Repre- 
sentative Earl C. Fishbaugh jr., 
Republican, from Shenandoah, Ia. 

“The old board made a ruling 
in 1934. The last legislature re- 
enacted the same law and did not 


the position | 
that the new ruling should not | 
become effective July 1 or any-| 
time,” A. N. Ahlgren, dealer from | 
| Shenandoah, Ia., said. 

“Supposing I sell a car for $600 | 
and take in another car for $300. | 
When I sell the $300 car I prob-| 





Road Mopers Hit 


By New N. H. Bill 
CONCORD, N. H.—A bill 
has been introduced in the 
New Hampshire legislature 
aimed at road mopers and 
has been reported out 
unanimously by the judi- 
ciary committee of the New 
Hampshire senate. 

The bill reads: “No per- 
son shall drive a motor ve- 
hicle at such a slow speed 
as to block the normal and 
reasonable movement of 
traffic except when reduced 
speed is necessary for safe 
operation or in compliance 
with the law.” Under this 
proposed law violators would 
be given penalties identical 
with those now imposed for 
overspeeding. 

touch upon this question. Auto- 
mobile dealers naturally assumed 
that the old ruling would con- 
tinue it in effect and come here 
with a well founded protest when 
the existing set-up is changed by 
administrative ruling,” Fishbaugh 
said. 

Chairman Louis Roddewig and 
other tax board officials heard 
the protest and indicated that the 
matter would be taken under ad- 
visement. 


Ethyl-Dow Pl 


ant Finds 


Sea Rich in Elements 


WILMINGTON, N. C.— Poten- 

tial wealth valued at $96,379,460 at 
| current prices was contained in 

158,735,000,000 pounds of ocean 

water pumped through the bro- 

mine plant of the Ethyl-Dow 

Chemical Co. at Kure Beach, near 
| here, during the past 12 months. 
| Of these riches from “nature’s 
| greatest storehouse of raw mate- 

covered in the form of several 
thousand tons of bromine to find 
| its way into the gasoline tanks of 
| automobile drivers and tractor 
| users as a component of Ethyl 
| fluid. The remainder, including 

$42,000 worth of gold, $29,300 

worth of silver, enough magnesi- 
um to build 100,000 modern air- 
planes, and a quantity of common 
salt sufficient to lay a paving 
26 feet wide and a foot thick 
from New York to Washington, 
together with millions of dollars 
worth of mineral salts and other 
basic substances, flowed back into 
the sea via the Cape Fear River. 

Two giant electric driven cen- 
trifugal pumps lifted a square 
mile of seawater 89 feet deep into 
the plant during the year. Possi- 
ble by-products which science has 
as yet made no serious attempt to 
extract economically from the 
ocean occurred in the water as 
follows: 

Sodium chloride, or common 
salt, 2,140,000 tons, worth $33,200,- 
000 at present market prices. Ep- 
som salts, 542,500 tons, worth $18,- 
050,000, enough to give every man, 
woman, and child in the United 
States nine pounds, and break up 
more than 1,000,000 sit-down 
strikes. 

Calcium chloride, 118,000 tons, 
worth $2,570,000, enough to keep 
down the dust on a dirt road 
completely girdling the earth at 
the equator, or to de-ice 100,000 
miles of sidewalks. Potassium 
chloride, 61,000 tons, worth $4,880,- 





Canadian Motor 
Revenue Rises 


MONTREAL. — Motorists con- 
tributed $60,165,279 to provincial 
revenues in 1936. A report by the 
dominion bureau of statistics 
shows that revenues from motor 
vehicle registrations and gasoline 
tax were $5,541,656 higher than 
1935. 

Motor vehicle registrations ac- 
counted for $25,632,843 compared 
with $23,090,978; .gasoline tax 
totalled $34,532,436 against $31,- 
532,645. There were 1,240,124 mo- 
tor vehicles registered during the 
year compared with 1,176,116 in 
1935, an increase of 64,008. The 
only province to record decreased 
registrations was Prince Edward 
Island, falling 7.3% to 7,632. 

Revenues collected from regis- 
tration and tax was as follows 
by province, with 135 figures in 
brackets: Prince Edward Island, 
$312,745 ($282,438); Nova Scotia, 
$3,008,045 ($2,438,987); New Bruns- 
wick, $2,043,626 ($1,853,120); Que- 
bec, $12,219,687 ($11,219,167); On- 
tario, $26,924,028 ($24,405,547) ; 
Manitoba, $2,980,700 ($2,711,856); 
Saskatchewan, $3,427,774 ($3,344,- 
066); Alberta, $4,103,052 ($2,614,- 
381); British Columbia, $5,142,433 
($4,750,659). 


Fuel Bill Soars 


NEW YORK.—Increased automo- 
bile ownership, chiefly among fam- 
ilies with modest incomes; greater 
consumption of gasoline because of 
the broadening of ownership and 
more extensive annual use of motor 
vehicles; and the federal levy on 
gasoline, which increases tax costs 
about 25 per cent, probably will 
combine to push the 1937 gasoline 
tax bill of the nation’s motorists to 
an all-time high approaching $1,- 
000,000,000, it is indicated by pre- 
liminary estimates of the American 
petroleum industries committee. 


rials” only a small part was re-| 


000, which if made into fertilizer 
would enrich approximately 1,000,- 
| 000 acres of farm land. Magnesi- 
um, 48,000 tons, worth $33,600,000, 
| enough for 1,500,000,000 photog- 
|raphers’ flash bulbs, 100,000 mod- 
ern airplanes, or 250,000 stratos- 
| phere gondolas. 

| In addition to these, there is 
| hundreds of thousands of dollars 
|worth of aluminum, strontium 


. ; 
iron, copper, and io- 


| carbonate, 

| dine. 

| After present construction at 
the plant is completed July 1, the 

| annual figures will be approxi- 

| mately doubled, it is announced. 


Survey Reveals 
Buying Habits 
Of Car Owners 


DETROIT.—Only 40 per cent 
of the Plymouth owners selected 
for a newspaper survey could be 
reached by telephone, according 
to the mid-June issue of the Plym- 
outh Sales Promoter, which re- 
ported the results of the survey. 
Any prospect listing, therefore, 
based on telephone listing would 
miss nearly sixty per cent of this 
group, the magazine pointed out. 

Six questions were asked in the 
survey which uncovered many in- 
teresting facts about buying hab- 
its of car owners. In answer to 
the question, How did dealer 
learn of your interest in Plym- 
outh? over 76 per cent of the 
owners interviewed declared that 
they had been “walk in” pros- 
pects. Only 13 per cent had been 
actually approached by the dealer 
or a salesman. The balance had 
had the dealer recommended by 
a friend. 

In response to other questions, 
60 per cent of the owners de- 
clared that they had not pur- 


|chased from their neighborhood 


dealer, while more than 60 per 
| cent asserted that trade-in allow- 
ance had little effect on their 
choice of cars. 


More than 27 per cent of the 
owners said that they did not re- 
turn to the dealer from whom 
they purchased the car for serv- 
ice. Of this 27 per cent, 60 per 
cent said that the dealer was too 
far away or inconvenient, while 
nearly 20 per cent declared the 
dealer gave poor service or was 
unreliable. 


More than 60 per cent of the 
owners asserted that they had 
bought Plymouths without inves- 
tigating other cars. 


Kiddie Kar Menace 


WASHINGTON. — Motorized 
“scooters” are the latest menace to 
highway safety, according to the 
American Trucking Assn., which 
calls attention to the fact that at 
least one state has deemed it neces- 
sary to adopt measures to control 
the fad. In Colorado, ATA states, 
members of the young social set have 
“taken to the glorified kiddie-cars 
and are cluttering the byways and 
highways in slacks and_ shorts, 
scurrying hither and yon to no use- 
ful purpose.” 





AUTOMOTIVE 
EXECUTIVES 


—prefer The Lenox be- 
cause of its convenient 
location, fine home-like 
rooms, excellent service 
and delicious food. 


RATES 


persons, $5.00; 4 persons, $6.00 

Write for free AAA road map and 
folder containing handy map of down- 
town Buffalo. 


Hiotel LENOX 


North Street ... near Delaware 


BUFFALO, N.Y. 


CLARENCE A. MINER, President 
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th Dimension 


The News of Automotive Advertising 


Ey Pete Wembhoff 


Merger 

Consolidation of the New York 
American, Hearst morning paper, 
with chain’s New York Journal 
(evening) and New York Mirror 
(morning) became 
Friday’s editions. 
representation setup and 
have not been ironed out as yet, 


but the Sunday American, which | 
will be published as Sunday edi- | 


tion of the Journal, will hence- 
forth be 


International Advertising Service 


(Rodney Boone organization) in- | 


stead of by Paul Block, who for- 
merly represented the Mirror. 


Many of the American’s edi-| 
| join the New York office of J.| 


torial features will be divided be- 
tween the Journal and Mirror, 
while the classified advertising 
will be transferred to the Journal. 


At the same time, Arthur G. | 


Newmyer, who has been pub- 
lisher of the Journal, was named 
assistant general manager of the 
Hearst newspapers, and W. R. 
Hearst jr., was appointed to suc- 
ceed Newmyer as publisher of 
the Journal. Latter has been 
publisher of the American. 


Elected 


Following officers and directors 
were elected at the 33rd annual 
Advertising Federation of Amer- 
ica conclave in 
New York this 
week: 
President, Geo. 
M. Slocum, pub- 
lisher of ADN, 
retiring vice- 
president of the 
federation and 
head of its coun- 
cil on ad clubs; 
vice - presidents, 
Norman §. Rose, 
of the Christian 
Science Moni- 
tor; Dr. Kenneth Dameron, Ohio 
State University; and Lou E. 
Townsend, Bank of America, San 
Francisco. 

Secretary (renamed)—Louise C. 
Grace, of Grace & Bement, De- 
troit; treasurer (reelected), Frank 
A. Black, William Filene’s Sons 
Co., Boston. 

Slocum succeeds E. H. McRey- 
nolds, director of publicity and 
advertising, Missouri- Pacific 
Lines. 


Geo. M. Slocum 


Farm 

Ad expenditures of car and 
truck makers in 46 farm papers 
during first five months of 1937 
jumped to $617,200, according to 
compilation by: Gordon S. Bro- 
holm, of the Midwest Farm Pa- 
per Unit. In both the car and 
truck field, Ford continued to 
lead other manufacturers, with a 
combined outlay of $181,743 in the 
five months. 

Tractor ¢ompanies retained 
first pld¢e ‘in the gyoyp expendi- 
tures, alloting $630,772 ‘compared 
with’ car-truck’s $617,200 and 
tire’s $442,317 during the five 
months. 

Breakdown of the various ex- 
penditures, January through May, 
1937: 


Buick 
Chevrolet 
Chrysler 
Dodge 

Ford 

G. M. Truck 
Hud. -Terra. 
Int. Truck 
Plymouth 
Studebaker 


Total 
$ 30,000.00 
79,046.00 
22,500.00 
54,165.32 
181,743.94 
55,336.95 
50,106.00 
35,488.92 
83,793.52 
25,020.00 
$617,200.65 
$172,377.58 
6,210.00 
20,943.30 
57,088.50 
153,710.90 
1,923.32 
776.50 
26,100.60 
3,186.56 


$442,317.26 


Passenger Cars Motor Trucks 
$30,000.00 
45,232.00 
22,500.00 
34,149.53 
90,709.84 


33,814.00 


20,015.79 

91,634.10 

55,336.95 

50,106.00 

35,488.92 

23,521.55 
3,420.00 


60,271.97 
21,600.60 


Total ....$354,569.34 $262,631.31 
Firestone 

Fisk 

Gillette 


Sears Roebuck 
Seibérling 

U. S. Rubber 
Western Auto 


Prizes in B. F. Goodrich Co.’s 
essay contest, based on “Why I 
Would Like Goodrich Silvertown 


effective with | 
Advertising| 
rates | 


represented by Hearst | 


Farm Equipment” 
and conducted among farmers, 
were awarded this week, with 
first prize of $1,000 going to Wil- 
liam R. Brown, R. D. 4, Schenec- 
tady, N. Y. 

Judges were Kirk Fox, editor 
of Successful Farming; Ray Yar- 
nell, editor of Capper’s Farmer, 
and John F. Cunningham, dean 
of agriculture college, Ohio State 
University. 


, Tires on My 


| Personnel 
Thomas A. Baggs, of the per- 
sonal staff of Walter P. Chrysler, 


and C. A. Snyder, former assis- | 


tant advertising manager of 
Standard Oil Co. of New Jersey, 


Stirling Getchell, Inc. 
Baggs, who has been in the ad- 





vertising business for the past 18 

| years, formerly was with Adver- 

| tisers, Inc., Detroit; McManus, 
Inc., and Lord and Thomas. 


Snyder started his career in 
1915 in the advertising department 
of the Cole Motor Car Co. He be- 
came advertising manager and 
assistant to the 
he joined the Chrysler Corp. in 
Detroit, and subsequently was 
with McManus, Inc., and Adver- 
tisers, Inc., in an executive ca- 
pacity. He has been with the 
Standard Oil of New Jersey for 
past three years. 


Service 
Service advertising program, de- 
signed to promote 


[ 
| 


president. Later | 


| PONTIAC—Monday, 


autherized 


Pontiac service and to stress im- | 


portance of regular preventive 


ing definite results, according to 


of Pontiac Motors. 


| Series of six mailing pieces, 


maintenance inspections, is show- | 


|L. K. Marshall, service manager | 


Automotive 
On the Air 


| 
| 





(All Time, Eastern Daylight Saving) 
CHEVROLET—Sunday, 6:30 p.m., CBS. 

Rubinoff and guests. 
CHRYSLER—Thursday, 9:00 p.m., 

Major Bowes’ Amateur Hour. 
FORD—Tuesday, 9:00 p.m., CBS. 

‘“‘Watch the Fun Go By.’’—with Al Pearce 

Sunday, 9:00 p.m., CBS. 

“Universal Rhythm.,”’ 
GEN. MOTORS—Sun., 8:00 p.m., NBC (Biue.) 

“‘Promenade Concerts,’’ with Emo Rapee. 
NASH—Saturday, 9:00 p.m., CBS. 

Grace Moore, Vincent Lopez. 
PACKARD—Tuesday, 9:30 p.m., 

*‘Packard Hour.”’ 


CBS. 


NBC (Red.) 


Wednesday, Friday, 2:00 


p.m., CBS, 
‘‘News Through a Woman's Eyes.”’ 


STUDEBAKER—Mon., 10 p.m., NBC (Biue.) 
“Champions,"’ with Richard Himber. | 


known as “Pontiac Pointers,” are | 
sent out at definite intervals, 
each piece bearing the imprint of | 
the dealer’s name and address. | 
The booklets are sent to all 1934, | 


15 


1935, 1.46 and 1937 Pontiac own- 
ers. Owner lists have been pre- 
pared for each dealer and, in 
multiple dealer centers, are allo- 
cated to the dealer from whom 
the car was purchased or as near 
as possible to the dealer from 
whom the customer obtains his 


service. 


Chatter 

M. L. Beck, formerly used car 
manager of Pontiac, joins Na- 
tional Auto Parts Assn. as mar- 
ket research director . oa 
Gallagher, formerly on ad staff 
of Advertising Age, joins New 
York sales staff of MacFadden 
women’s group. ... 


Conclaves 

July 5-10—Paris. 
Advertising Assn. 

Sept. 13-16—Syracuse, 
Financial Advertisers Assn., 
nual. 

Sept. 22-25—Chicago. National 
Industrial Advertisers Assn., an- 
nual. 


Continental 


N. Y. 
an- 


The Final Inspector 


to service demands more relentless, more revealing than 


ConpiTIoninG a ship for its contests with the sea calls 
for workmanship of a higher order than that needed 


Old Neptune himself. 





to pass the most rigorous human inspection. The work 
will be checked by the most searching inspector of all— 


Similarly, the ultimate test must be kept in view in 
making the steels that take the shocks and stresses in 
automobiles and other types of motor vehicles. 

Somewhere, some time, these steels will be subjected 


any tests, however critical, given them before they 


leave the mill. 


It is toward passing this ultimate test that every 
effort is directed in making Bethlehem alloy steels. The 
men responsible for their quality are always looking be- 
yond specifications to the severest, most rigorous com- 
bination of adverse conditions that may be encountered 


in service. 


BETHLEHEM STEEL COMPANY 
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Industry Plays Leading Role in Shrine Festivities 


d: Floats Take 


Big Part in F inal Parade 


(Continued from Page 1) 


yellow, motor-driven caterpillar 
bearing various models of the 
company’s cars. Its parts and 
accessories division float con- 
sisted of a mechanical camel led 
by a robot; while Dodge presented 
a snowy creation bearing its slo- 
gan “A Word, a Pact, a Tradi- 
tion.” 

Ford Motor Co. displayed a 
Ford car for each of the model 
years 1907, 1917, 1927, and 1937, 
attended by characters appropri- 
ately dressed. 

Ralph de Palma, veteran race 
driver, led Cadillac-LaSalle’s con- 
tribution preceding a float loaded 
with roses. 

Packard presented a float bear- 
ing its 1899 model, accompanied 
by four silver ’37 Packards. Fisher 
Body was represented by its fa- 
mous golden coach. 


Pontiac Motors offered a huge 
moving Pontiac emblem in crim- 
son, while Hudson had a new 
model bearing beauties, one of 
them playing the “Victors” on a 
white accordian. 


Plymouth followed with a com- 
plete desert oasis, including 
palms, a shiek and harem. Masses 
of peonies and women surrounded 
De Soto’s contribution, a spark- 
ling ’37 model. 


Chevrolet depicted the power of 
the motor industry with a float 
bearing a brawny iron worker 
with uplifted hammer. Graham- 


Coming Events 


JUNE 
28-July 2—New York. American Gociety fer 
Testing Materials. 40th annual meeting 
and exhibit of testing apparatus and 
equipment. Waldorf-Astoria Hotel. 
JULY 
12-13—Washington, Pa. Pennsylvania Automo- 
tive Assn. Convention. 
AUGUST 
15—-Akron, 0. All-American Soap Box Derby 
SEPTEMBER 
30-Oct. 1—Tulsa, Okla. SAE Fwels and La- 
bricants Regional Meeting. 
OCTOBER 


7-9—Los Angeles. SAE National Aircraft 
Production meeting. 


7- 9—Los Angeles, Ambassador Hotel, SAE 
National Aircraft Production Meeting. 


7-17—Paris. Automobile Salon. 

14-23—London. Automobile Exposition. 

27-Nov.3—New York. National Automobile 
Show. 


27-Nov. 3—Toledo. Automobile Show. 


28—New York, Commodore Hotel. SAE An- 
nual Dimner. 


28-Nov. &—Milan, Italy. International Automo- 
bile Salon. 


30-Nov. 6—Boston. Automobile Show. 
30-Nov 7—Los Angeles. Automobile Show. 
30-Nov. 7—San Francisco. Automobile Show. 
31-Nov. 6—Cincinnati. Automobile Show. 


NOVEMBER 
4-13—London. Commercial Automobile Show. 
6-11—Omaha. Automobile Show. 
6-12—Akron, 0. Automobile Show. 
6-12—Columbus, 0.—Automobile Show. 
6-12—Newark. Truck Show. 
6-13—Brooklyn. Automobile Show. 
6-13—Buffalo. Automobile Show. 
6-13—Chicago. Automobile Show. 
6-13—Detroit. Automobile Show. 
6-13—Indianapolls. Automobile Show. 


6-13—Newark, N. J. Automobile Show. 
6-13—Philadeiphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 


6-13—Toronto. Automobile Show. 
62-20—Glasgow. Scottish International 
mobile Exposition. 
13-20—Baltimore. Automobile Show. 
43-20—Rochester. Automobile Show. 
43-20—Cleveland. Automobile Show. 
44-20—Springfield. Automobile Show. 
44-21—St. Louis. Automobile Show. 
44-21—Portiand, Ore. Automobile Show. 
15-20—Denver. Automobile Show. 
15-20—Jersey City. Automobile Show. 
15-20—Ottawa. Automobile Show. 


17+24—Milwaukee. Automobile Show. 
20-27—Montreal. Automobile Show. 

24-Dec. i—Kansas City. Automobile Show. 
27-Dec. 4—Kansas City, Mo. Automobile Show. 


DECEMBER 


@-10—Flint, Mich. SAE National Production 
Meeting. 


Paige offered a yellow monoplane 
attended by a supercharged model 
and females. 


U. S. Rubber presented a group 
of natives in a jungle rubber 
scene, and the American Brake- 
Block Co. showed a smashed car 
and a man hung in a tree. 


Chrysler also presented 50 of 
its employes showing the variety 
of company sports, its nurses, and 
welfare department. 


The outstanding decorations in 
the loop during the convention 
were found in General Motors’ 
open air salons in Grand Circus 
Park, and Chrysler Corp.’s two 
courts of nobles which consisted 
of animated animals and figures. 


In This Corner 


(Continued from Page 4) 


operations which would generate 
new traffic during the interval. A 
logical conclusion as to the cause 
of this increase in travel would 
appear to be increased efficiency 
in operation, travel ease, mechan- 
ical improvement, or some simi- 
lar betterment in the vehicle. 


If you have published any com- 
parisons of the physical or me- 
chanical attributes of passenger 
cars or trucks, covering a range 
from approximately 1924 to the 
present day, or if you know of 
any such publication, we should 
greatly appreciate your assist- 
ance. Maxwell also recommends 
your yearly almanac as a source 
of invaluable information.—Doug- 
lass W. Eiseman, manager of 
financial section, Commonwealth 
of Pennsylvania, Harrisburg, Pa. 


Editor’s Note: We regret we 
do not have the information re- 
quested. We suggest you try the 
National Highway Users Confer- 
ence, Washington, D. C. 


Motor Vehicle Production—Five Months 


NUMBER OF VEHICLES (Including chassis) 


UNITED STTES (Factory seles) 
Commercial cers, trucks 
and rocd tractors 
Foreign 
Markets 


| Passenger cers 
“ey Domestic Foreign 
retcien | [Timine’ | aires | Tom 


285 ,892 
276,317 
376,245 
410,592 


TANUErY ++seeees 
February. ceeess 
March...ssesess 
APTil. .occccces 


MAYccccceccecee 
Total (5 mos.) 
1936 


JANUOTYsccceces 
February.sceces 
Marche cesecesce 
APPileccocceces 
MAY cccccccccee 


Total (5 mos.) 


JUNC cccccscsecs 
TULYcccescccces 
AMUZUSt se ooecseee 
September...eee 
October. sscoees 
November. .seees 
December. ..eees 


Total (Year).. 
1935 


JONUATYsccceses 
February..cecces 
MArch.ccesesese 
APTilecccccccce 
NBYcccccccccces 


Total (5 moc.) 


JUNC ecocccccecs 
Julysccosececes 
AUgUSt..scccees 
September.. 
October. secceee 
Novembereceoecs 
December. «esses 


Total (Year).. 
Req? 9592 


Court Rules Officials 


Not Liable in Crashes 
BOSTON. — A Massachusetts 
supreme court decision declaring 
that damages may not be re- 
covered from a state official in- 
volved in an automobile accident 


1,569,526 


357,651 
358,102 
200 ,831 

83,899 
173,930 
315,520 
398/592 


Domestic 
Market 


369,467 


77 ,631 
68,809 
61,923 
45 ,064 
34,446 
53,902 
73,345 


1,456,738 


276,511 
259,285 
168,261 
49,905 
195 ,568 
313, a 


while on state business may bring 
a rush of legislation to protect 
citizens injured by some of the 
thousands of state-owned cars or 
ears driven by state officials. 

In the Massachusetts case, a 
state official was taking two 
prisoners from Bridgewater State 


CANADZ (Productior) 


Passenger 


Total 
cers 


—U. 8S. Department of Commerce. 


Farm to Boston when his car 
collided with another, injuring 
the two prisoners. One of the 
prisoners sued, won a verdict of 
$2143 against each of the drivers 
in a lower court. The supreme 
court backed the verdict against 
only the other driver. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 


STATES 


"37 
36 
"37 
"36 
"37 


Total, 26 States 
for May 


Arizona 
Colorado 
Florida 


"37 
"36 
"37 
36 
"37 
"36 


Georgia 
Kansas 


Maine 


21692) 
24554 
158 
309 
488 
563 
449 
482 
607 
629 
558 
735| 
413 
404 


41202 
41052 
303 
554 
906 | 
935 | 
740 
738 
1029 
889 
941 
1102 
724 
681 


4129 
2834 
37 
31 
92 
72 


3429) 11952 
1881| 11783} 
31) 77 
45| 169 
64, 262 
28) 272 
41, 189) 
32, 179 
64| 276 
20; +199 
70| 237 
43} 243 
61, 177 
19} 229 


76 
81 


73 
29 





"371 


*Maryland 
36] 


690) 
772 


1224] 
1231] 


76| 332 
50| 322 


126 
87 








"37 
"36 


Nebraska 


452 
579 


740 
878 


55 39/194] 


63 26 210} 





"37 
36 


New Hampshire 


215 
275 


386 
404 


38 22). ‘1111 
21 3 105 


Cadillac 


1120| 40316 8661) 541, 
477| 34661 7255| 452 
12} 244 5 
8| 423 75 10 
34; 817 231; 20 
24| 846 203 9 
75| 1078 210| +16 
31| 724 152} 22 
42) 1538 195} 15) 
18| 1152 177| 8 
12| 1146 178 
21] 1119 146| 9 
22| 725 163; 14| 
5| 739 183} 13] 
29| 1232] 296) 23 
11| 1037] 276) 15 
23} 1010 175) 5 
1076 21} 1097 160] 3 
373| 11 384 90) 4 
401 2} 403 106} 8 


39196 
34184 
232) 
415} 
783 
822 
1003 
693 
1496 
1134 
1134 
1098 
703 
7384 
1203 
1026 
987 





Chevrolet 


10236) 65198 
8058 71476 
67, 586 
70| 870 
158| 1421 
162) 1681 
200| 1441 
142} 1423 
199| 1883 
129| 1741 
245| 1767 
262| 2468 
257| 1354 
209| 1575 
330| 2233 
264, 2290 
184| 1508 
191| 1946 
83) 720 
94| 835 


35362, 1225 
45263, 520 
362| 9 
620) 4 
768| 33 
1086| 13 
747) 57 
890) 16 
1154| 47 
1186| 
14| 
1812 9| 
685, 29 
935 11| _ 
1315 39 
1473 13 
978 7 
1418 8} 166 
398 14, ‘131 
473 5} 149 


230 
206| 
224) 
230| 
249) 
159 











"37 | 


New Jersey 
36 | 


1810 
1811 


3808 | 
3347 | 


404 387| 1207| 
260| 180) 1096) 





New York "37 | 


36 | 


5201 
5422 


11152 
10076 


1352! 947) 3652) 
815 513} 3326 





"37 

36 | 
37 | 
36 | 


Ohio 


Oklahoma 


7309 | 
6842 | 
976 
941 


3707 
4033 
563 
596 


770| 784) 2048 
442| 399] 1968 
70 58} 285 
53| 33, 259 





37 | 
"36 

°37 | 
36] 


Washington 


Total, 39 States 
for May 


Total to Date 


37] 36784! 30343 
36] 23060] 15008) 


1230] 

1268 | 
71446] 
70938 | 


721 
773) 


37034 


114/ 95| 300 

77 92} 326] 
7353| 6092) 20967 
4951! 3364) 20686| 41937 
112144/202879 
96606|192301 

















*Corrected figures for Maryland—Previous figures incorrect. 


382150 | 379486| 10965 
326975]309975| 4833 


2742| 89| 2831] 1109) 110 
2256 42| 2298] 889| 80 
311| 8032 3231| 289) 
169| 7656 2771| 234} 





7487 


1206| 6214 

926} 6201 
2749| 16664 
2299) 16905 


2639} 174) 976 
3210) 83} 1013 
6959| 607, 2829 
8486, 244) 2871 





145| 7431 1532| 75| 
52| 6118 925| 175 
52} 1533] 227) 16} 
18| 1259] 205| 4| 
1065| 36) 1101 283| 14!| 
1305| 18] 1823 179} 9| 
66202! 1984| 68186] 16369| 1127| 
59938] 917| 60855] 13702| 951] 


7286 
6066} 
1481, 

1241| 





390451 | 77704! 5267|317570 
314808] 61578| 4781|393173) 


1968| 10739 
1581| 11774 
370| 2374 
303] 2440 
340| 2155 
247| 2275 
18262|114024 
14937|125900 
87789|580743 
66843| 612208 


5491; 181| 1492 
7488| 64] «1641 
1436, 29, —=—«296| 
1663 9} 256 
1160, «36, «322 
1474] 12) 854 
59255| 2462| 16549 
77477| 1032] 17801 
11867| 80546 
4802| 81031 
























DETROIT. — Sensible driving 
habits, proper servicing of motors, 
correct lubrication and tire in- 
fiation will in many cases double 
gasoline economy, according to 
the results of a road test in which 
more than 1,000,000 midwest mo- 
torists participated last summer. 

Results of the test, conducted 
by the Standard Oil Co. of In- 
diana, have been published in the 
form of a booklet entitled: “How 
to Save As You Drive.” 

Outlining driving habits, me- 
chanical conditions of cars, road 
conditions, tires, loads, lubrication, 
driving strategy and their effect 
on gasoline economy, the booklet 
lays particular emphasis on sen- 
sible driving and proper servicing 
of cars. 

Discussing the reasons why fleet 
owners are able to run their cars 
for 20,000 or 30,000 miles at a cost 
of 3% cents a mile, including gaso- 
line, oil, tires, and depreciation, 
the booklet states that the fleet 
cars are handled by men who 
know how to get the most out of 
them, and that every car receives 
a regular routine check-up by 
trained mechanics who “correct 
little mechanical troubles before 
they grow into big ones.” 


Asserting that the same auto- 
mobile in the hands of different 
drivers can show a difference of 
as much as five miles to the gal- 
lon, the booklet describes one ideal 
way of starting up. 

“This owner,” the booklet states, 
“having found on previous cold 
mornings that pulling out the 
choke only one-quarter of the way 
is sufficient for starting, he only 





pulls it that far. Next, he pushes 
the clutch out. This means that 
the starter has only to turn over 
the engine instead of engine plus 
clutch and transmission gears. 
Then he pulls out the hand throt- 
tle a little way so that when the 
car starts it will not be necessary 
to race it to keep it from stalling. 
Then he steps on the starter. 
“The car starts instantly but 
the driver does not put it in gear 


39 STATES FOR MAY, 1937-1936 


Complete cumulative figures appear each week until all 48 states are shown. States to be shown are: 
Alabama, California, Indiana, Iowa, Kentucky, Michigan, Mississippi, Tennessee, Texas and Wyoming. 






STATES 
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Driving Technique Determines Gasoline Economy 


Driver ‘Haste Makes Waste,’ 
Standard Oil Tests Prove 


immediately. He gives the engine 
a minute or two to warm up. The 
lubricating oil circulates while the 
engine is not under load and also 
gets warmed up. Then the driver 
of the car pushes the choke in (be- 
cause he won’t need it any more) 
and accelerates to 15 miles per 
hour in first gear, to 27 miles per 
hour in second gear—and a quar- 
ter of a mile from the house he 
is going 43 miles per hour and 
drives to town at a steady speed, 
seldom dropping below 35 miles 
per hour and never exceeding 45.” 

The other way of driving, the 
brochure continues, is to race the 
motor with the choke out, drive 
in low to 25 miles per hour, to 40 
in second, and be going over 60 
m.p.h. at the end of a quarter of 
a mile. 

This car will burn gasoline at a 
rate of 6.5 miles per gallon, the 
survey showed, while the other 
car will average more than twice 
as much—13 miles per gallon. 

The test also revealed that 10 
gallons of gasoline will take the 
average car only 121 miles at 75 
m.p.h., while it will carry the car 
176 miles at 50 m.p.h., and 211 
miles at 25 m.p.h. 

Speed also was shown to have 
an important effect on tires. One 
test showed a tire to last 30,000 
miles, at 20 m.p.h., while at 50 it 
lasted only 10,800 miles. 

Under-inflation of tires was 
shown to increase gasoline con- 
sumption and likelihood of punc- 
ture and decrease tire life. “Even 
when properly inflated,” the sur- 
vey states, “a tire is not round. It 
is flat where it touches the road 
and all four wheels of a car are 
actually, then, forcing the engine 
to push a car “up hill,” even when 
the car is running on the level. 

“Obviously this tire “hill” is 
made steeper when tires are 
under-inflated and also more tire 
surface is on the road. This also 
increases the rolling friction. 

Use of lighter oil was shown to 
increase gasoline economy, al- 

though the lighter oil is used u 


HUDSON GROUP AUBURN 
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Detroit Tightens 
Regulations On 
Trailer Coaches 


























































DETROIT.—No trailer may be 
parked overnight in city streets 
or alleys here, or remain within 
the city limits more than a cumu- 
lative 90 days within a year, 
under the terms of two new 
ordinances enacted this week by 
unanimous vote of the city 
council. 


Other laws provide the fol- 
lowing: 
Each trailer camp _ operator 























must secure a yearly license at a 
price of $20 for each trailer space 
in his lot and must have the okay 
of the police, fire, health and 
building departments and _ the 
board of assessors. Approval in 
writing of his project by 65 per 
cent of property owners within 
600 feet of his camp’s boundaries 
must also be obtained. 

Wheels must not be removed 
from trailers except for repairs. 
Neither can they be jacked up or 
placed on a foundation. 

Adequate sanitary provisions 
must be set up at the trailer 
camps—no camp can be located 
where there are no public sewer 
and water facilities. Owners must 
notify the board of health of any 
communicable illness in the camp. 


Judge Kills Suit 
Against B-K Co. 


SOUTH BEND, Ind. — Federal 
Judge Thomas W. Slick found for 
the defendants in a patent in- 
fringement suit brought by Niels 
A. Christensen, of South Euclid, 
Ohio, against Bragg -Kliesrath 
Co., a Bendix subsidiary corpora- 
tion. The case was dismissed for 
lack of equity and costs taxed 
against the plaintiffs. The action 
was brought to restrain the Ben- 
dix company from manufacturing 
certain brake appliances and de- 
vices for which the plaintiff 
claimed prior right in patent. 


“The accused device and the 
specifications in plaintiff’s orig- 
inal and reissued patents are en- 
tirely dissimilar in their opera- 
tions. Defendant does not in- 
fringe either the original or re- 
issued patent,” Judge Slick ruled. 


in Chicago 


ATTENDING a Buick luncheon 
staged in connection with the Braddock-Louis fight, broadcast of 
which was sponsored by Buick, were Steve Barrett, left, and veteran 
Jim Levy, both Chicago Buick Dealers. 


AMONG THOSE 





Outlook Continues Bright 
For Pacitic Northwest Sales 


be handled without the usual 
heavy losses. 

The appraisal plan has been 
spreading throughout the state. 
Bremerton, Tacoma and Belling- 
ham and other cities are now ar- 
ranging to install the plan. 

Heavy rains the past few days 
have practically assured a big 
wheat yield in central and east- 
ern Washington. The cherry 
crop has been injured, but the 
berry crop is in fine shape, and 
indications are for a big harvest, 
at good prices. 

Indications this year are for 
new peaks in tourist trade in this 
section. 

The general picture augurs well 
for the automobile dealer this 
coming summer, and service units 
should prosper, too. 


SEATTLE.—Both the new and 
the used car markets here are 
holding up well, except for nor- 
mal declines at this time of the 
year. Stocks are none too heavy 
and the tourist and outdoor sea- 
son has stepped up demand. 

The used car appraisal bureau, 
in operation since January, is 
meeting with continued approval 
of the dealers participating. It is 
proving a real help in putting fair 
prices on trade-ins, so they can 
more rapidly in the motor. Over 
the long run, however, its use re- 
sulted in substantial savings, the 
report showed. 

Gradual acceleration and grad- 
ual deceleration and keeping out 
of the low gears as much as pos- 
sible, were listed as the funda- 
mentals of proper driving strategy 
in traffic. 

Many other important hints for Will Close Sundays 
drivers are included in the book- SALT LAKE CITY.—AIl Salt Lake 
let, which the company is making | City automobile dealers have agreed 
available to motorists through its| to close on Sundays. The new rule 

pservice stations. is now in effect. 
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Business Upturn Awaiting End of Labor Unrest 


Slight Advance 
Is Recorded by 





of more than $1,000,000 to pur- 

chase 89 buses had been asked. 
Gemmer Manufacturing 

arrears ou 


share on account of 


Motor Shares its Class A stock, to be paid July 


NEW YORK.—Just as hun-| 
dreds of business men are wait- | 
ing for the labor horizon to clear 
before going ahead, investors) 
with particular interest in the| 
automobile industry are waiting | 
for some indication of what the | 


remainder of the year holds in} 
the way of labor relations. 


One difficulty is that, even if 
agreements are reached with the} 
CIO unions, investors do _ not| 
know whether it is safe to count | 
on the union men keeping those | 
contracts. 

One thing is clear—that busi- 
ness generally and the automobile 
industry in particular, is readf 
_to go ahead once the restraint is 
removed. The negotiations be-| 
tween General Motors and the 
CIO are being watched from Wall 
Street with interest. 


The Wagner Act is being 
looked upon as more or less a 
fiasco. That it was sloppily writ- 
ten, as so many other New Deal | 
acts were, is obvious from the 
failure of Senator Wagner him- 
self to understand it. This doesn’t 
mean Senator Wagner was sloppy 
in preparing the measure. It 
means that whoever wrote it and 
handed it to him for introduc- | 
tion in the senate was wrapped 
up in theory rather than practice. 


Senator Wagner in response to 
a question on the floor of the 
Senate, declared that employers 
could invoke the Wagner Act. It 
turned out he was wrong—that 
he simply didn’t know what was | 
in the Act. Before the law was 
Passed, the Senator wrote to the 
newspapers denying that the bill 
before Congress required that 
employers sign writen contracts. 
Recently he attacked the steel in- 
dependents as evading the Act in 
refusing to sign contracts. 


Reference was made in this 
column recently to the growth of 
the motor bus business. Further 
evidence of the trend to the high- 
est type modern equipment was 
seen this week when the Grey- 
hound Corp. asked the ICC to ap- 
prove loans totaling $1,212,000 to 
finance purchase of 101 super- 
coaches from Yellow Truck & 
Coach, Earlier approval of a loan 


McClaren Plant 
To Be Re-opened 


CHARLOTTE, N. C.—Plans are 
Progressing rapidly for the reno- 
vation and reopening of the plant 
of the McClaren Rubber Co. in 
Charlotte, according to Irving 
Hisbrouch, president of the Day- 
ton Rubber Mfg. Co. of Dayton, 
O., which concern purchased the 
McClaren business here and 
transferred it to Dayton. 

The company’s architects have 
completed their drawings and 
surveys for the additions and 
improvements that are necessary 
to the old McClaren plant in 
Charlotte in order to resume 
manufacturing of rubber prod- 
ucts. The Charlotte plant, since 
manufacturing operations have 
been suspended, has: been used as 
a distributing point for the Day- 
ton company’s rubber products. 


Jobbers Up Stock 


FRANKFORT, Ky.—Peaslee-Gaul- 
bert Corp., hardware jobbers, Louis- 
ville, has filed amended articles of 
incorporation, increasing capital 
stock from $5,911,000 to $6,311,000. 




















Radio Corp. Formed 


CHICAGO.—A group of Chicago 
financiers have purchased the radio 
trade name Clarion and have begun 
manufacture of a complete line of 
automobile radio receivers under 
that name. The new company will 
\. be known as the Clarion Corp. 


¥ 


4 


ily higher, 


| result 


week. Accumulations now have 
been reduced to $4. 
Thanks chiefly to General Mo- 


tors and Packard, 


stocks advanced more 
point in price average during the 
week ended Wednesday. Parts 
and accessory shares were slight- 
in the average, and 
Gooayear and U. S. Rubber rose 
sufficiently to 
rubber group a little. 

The ADN stock market aver- 
ages for June 23 compared as fol- 
lows with a week earlier and a 
year ago: 

Year 
Change Ago 


+1.16 47.98 
+1.38 50.74 


Last This 
Week Week 
24 motors ......... 37.72 38.88 
10 car-truck co's... 38.46 39.84 
10 parts-access. - 36.08 36.12 +0.04 40.28 
i tire-rubbers .... 40.26 40.73 +0.47 27.27 


The motor stocks were particu- 


|larly strong during periods on 


Wednesday when the market as 
a whole was better. But uncer- 
tainty over labor troubles pre- 
vailed over constructive factors 
before the day was out and the 
was fractional improve- 
ment. 

Firestone Tire & Rubber de- 
clared a dividend of 50 cents a 
share this week, payable July 20. 


30% Increase in Sales 


Of Car Radios Expected 


WASHINGTON. —Plans for 
auto-radio installations this year 
call for a 30 per cent increase in 
the estimated number of sets to 
be sold this year, according to a 
recent survey. The 1936 auto 
radio sales approximated 2,000,000. 

Reflecting increased prices in 
raw materials and labor, prices 
are expected to advance from 10 
per cent to 15 per cent when the 
new models are introduced in the 
next two months. Owing to labor 
difficulties in the industry, most 
set makers have been cautious 
about announcing new prices un- 
til the exact increase in labor 
costs can be determined. 


lift the tire and} 


this | || 
week declared a dividend of $3 a/]| 


— 11, A payment of $2 was made last | 
By C. J. ALEXANDER | 


passenger Car ||| 
and truck group of automotive | 
than a} 
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early advance. 






FLINT.—Sales of Buick motor 
cars during the second 10 days of 
June totaled 6,569 units compared 
with 3,988 in the corresponding 
period of June last year, a gain 
of 2,581 cars or 64.4 per cent, it 
was announced Friday by W. F. 
Hufstader, general sales manager. 


The executive said that deliv- 
eries continued to be governed by 
the ability of the Buick factory 
to turn out cars, with domestic 
deliveries to retail customers 
paralleling factory shipments to 
dealers. 


Dealers report an _ unusually 
heavy bank of unfilled retail or- 
ders, he said, which showed a 
slight reduction from the previ- 
ous report of June 10, with the 
prospects that this General Mo- 
tors division will enter July and 


Rubber Imports Up 


MONTREAL. — Canada’s imports 
of raw rubber amounted to 8,009,070 
pounds and had a value of $641,085 
during April compared with 5,851,- 
745 pounds valued at $1,185,486 in 
the previous month and 2,416,012 at 
$371,961 during the corresponding 
month of 1936. The supply came 
from the following countries: Straits 
Settlements, 1,507,460 pounds; the 
United States, 1,194,942 and Ceylon, 





3,098,668. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, June 25 (2:53 p.m.).—Automotive stocks got away 
this morning to a good start and advanced impressively. 
The movement died out before the end of the day, how- 
ever, and the result was a close with little change in the 
average from yesterday. Chrysler was the feature of the 


Buick Sales Reveal Gain 
Of 64% Over Last Year 











the mid-summer season with a 
record bank of new car business. 


Total sales of used cars during 
the second 10-day period of June 
totaled 10,595 units with the used 
car stocks remaining unchanged 
from the previous period at ap- 
proximately 31,000 cars. At the 
rate of turnover maintained thus 
far this year this represented 28 
days’ supply, Hufstader said. 





New Process Expansion 


In July Is Announced 


SYRACUSE, N. Y.—Anthony A. 
Henninger, president and general 
manager of the New Process Gear 
Corp., has announced that the 
company will open its No. 3 plant 
for production purposes early in 
July, adding 200 persons to the 
New Process Gear payroll and 
raising the total number of em- 
ployes to more than 1,950—a new 
record high. 

New equipment is being moved 
into No. 3 plant, which is five 
stories high and contains 100,000 
square feet of floor space. It was 
originally the home of the Mon- 
arch typewriter industry. Later it 
was occupied by the Adams Axle 
Company, but has been idle for a 
number of years. 
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Parts, Equipment 
Exports in May 
Up 11 Per Cent 


DETROIT. — Export shipments 
of original equipment, replace- 
ment parts, and service equipment 
and tools in May jumped 11 per 
cent over April to 150, in the 
monthly sales index of the Na- 
tional Standard Parts Assn., the 
association bulletin reports. 

According to the NSPA auto- 
motive index, sales for May, 1937, 
were 2 per cent ahead of April 
and 15 per cent ahead of May a 
year ago. Average monthly sales 
for the first five months of 1937 
were 12 per cent ahead of five 
months of last year. 

Replacement parts shipped to 
wholesalers in May were 5 per 
cent less than in April, register- 
ing 127, which was the same as 
last May. However, average 
monthly sales for the first five 
months of this year registered 8 
per cent ahead of the same period 
of last year. 

Service equipment and _ tools 
shipped to wholesalers in May de- 
clined 4 per cent from 166 to 160, 
but this is 14 per cent ahead of 
May last year. Equipment sales 
the first five months of 1937 were 
4 per cent ahead of five months 
of 1936. 

Original equipment shipped to 
vehicle manufacturers was 2 per 
cent ahead of last month and 
registered 315. This is 25 per cent 
ahead of May, 1926. Average 
monthly sales for the first five 
months with 278 was 46 per cent 
ahead of the same period last 
year. 


Retail Car Sales 
Index Rises In 
May Over Apr. 


WASHINGTON. — The prelimi- 
nary adjusted index figure of the 
value of retail sales of new pas- 
senger automobiles increased 
slightly from April to May, the de- 
partment of commerce announced 
Friday. 

The index, which makes allow- 
ance for the number of days as 
well as for seasonal movements, 
was 103.5 in May on the basis of 
1929-1931 average as 100, compared 
with 102.5 in April and 123.5 in 
March. 

Sales in May, according to the 
preliminary figures, were about 4 
per cent above May, 1936, and 
about 46 per cent greater than in 
May, 1935. Daily average sales, 
without seasonal adjustment, in- 
creased about 2 per cent from 
April to May. 

The aggregate value for the first 
five months of this year was 
about 13 per cent above that for 
the corresponding period of last 
year and about 39 per cent higher 
than the first five months of 1935. 


Payrolls Gain in N. J. 


TRENTON, N. J.— Employment, 
total payrolls and average wages in 
the manufacture of automobiles and 
parts in New Jersey during April 
all registered gains over March in 
excess of comparable increases in 
the state’s all-industries figures, ac- 
cording to John J. Toohey jr., state 
commissioner of labor. Automobile 
and parts employment during the 
month was 4.2 per cent higher than 
for the previous month, payrolls 9.1 
per cent advanced, and the weekly 
wage of the average worker was at 
$35.59, a gain of 4.7 per cent. 





Foundry Orders Rise 


TORONTO, Ont. (UTPS).—It is 
estimated from figures supplied by 
Canadian Car & Foundry Co., that 
with orders in hand and yet to 
come, the company will show a gross 
income of $14,000,000 for the fiscal 
year ending Sept. 30 next. Orders 
to date total over $20,000,000 and 
the company at present is putting 
through the plant about $2,500,000 
of business per month. 
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¢ 
all going to prove the 
democracy and friendship. 


Holler | 


* * 


HE ALWAYS reminds me of 
an old mother hen, with the deal- 
prs representing the chicks he’s 
that interested in their operations 
and so sincerely anxious to serve 
them that he mothers them at 
every turn of the road. 

It was this feeling that started 
him dreaming years ago of an 
idea that would put dealers and 
the factory on equal terms in 
their contacts. Out of the dreams 
came this Dealers Planning Com- 
mittee or rather two committees, 
one representing new cars and 
the other used cars, which meets 
in Detroit once a month to rec- 
ommend to the factory ideas of 
mutual worth. I say recommenda- 
tions, but they are better than} 
that. In most cases they are re-| 
quests for changes in _ selling 
methods which usually are} 
adopted. 
* Each of the 47 zones is repre-| 
‘sented by a committee of 10 se-| 
lected from the dealer body in| 
each zone. The meetings rotate | 
so that each month a different | 
committee sits around the ma-| 
hogany in Detroit to discuss their 
problems. Central office execu- 
tives have nothing to say in these 
, meetings—they are only called in 
when wanted. Each six months 
‘the committee makeups. are 
changed so that in the next five 
years practically every one of the 
9600 dealers will have had an 
inning. _ = © 

THAT MEANS that beginning 
next month there will be a fresh 
set-up—the plan will have fin- 
fished its first half year. And what | 
has it accomplished in those six} 
months? Bill Holler tells me that | 
the number of resolutions adopt- | 
ed by the dealers and agreed 
upon by the factory totaled 175. | 
Sixty per cent of those have been 
adopted by the Chevrolet sales} 
department and are now in opera-| 
tion, proving Holler listens to the 
voice of the people. Vox Pop is 
in the saddle. 

In the same period 68 resolu-| 
tions were presented that are be-| 
ing investigated—and during the} 
six months period 23.5 per cent 
of those investigated have been 
made a permanent part of the} 
Chevrolet program. 

° * + * 


OCCASIONALLY there are res- 
olutions suggested which, because | 
"of their general influence in the 
retail merchandising program in| 
the communities represented, are | 
not feasible to adopt. Then Chev- 
rolet frankly explains all this to} 
the committee dealers so they in| 
turn can explain to the dealers 
they represent why these resolu- | 
tions cannot be adopted. During | 
the six months, however, only 13.4 
per cent of all the resolutions! 
presented could not be adopted. | 

What did the adopted resolu- | 
tions include in the way of basic 
fundamentals? Well, Holler told 
me some of them. And here they 
are: Changing advertising copy | 
and illustrations from those used 
to the ones the dealers suggested; 


 _— 


“Dried smashed bugs on a car don’t just wash 
off. Houser’s Chemical Powdered Bug Juice 
Dissolvent melts away dried insect matter | 
without injury to the finest finishes. It acts 
fast—requires little work. it makes wash jobs | 
look perfect and brings those repeats that | 
mean money to you. { pound cleans 25 to 50 | 
cars. $1.00 postpaid. Sold on money-back | 
guarantee. 


HOUSERJENG. & MFG. CO. 
BLUFFTON, INDIANA 


HOUSER ENG. & MFG. CO. 
Bluffton, Ind. 

Please send free sample [| 
Please mail postpaid | 


pound at $1.00 [) 
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(Cortinued from 


| ice managers and used-car recon- | 


| tion.” 


| vet for the factory. The strategy 


| dealer store at a stated occasion, 


|includes a_ four-reel 


| staged all over the country. 


| ures show that at 


| leaves sorta indicate July may be 
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| plane, 


_ Chris 
Sinsabaugh 


1) 

increasing the amount of used car 
advertising; preparation of wall 
charts covering the duties of used 
car managers; new advertising 
booklet for dealers, covering 
guides on used truck advertising; 
special dealer advertising book, 
with suggested copy and illustra- 
tions for both new and used cars, 
inauguration of a five-day train- 
ing school for new-car salesmen, 
the dealers agreeing to send their 
salesmen in for five days and 
Chevrolet approving the expendi- 
ture on 47 schools, with a faculty 
of 300 instructors; a monthly pro- 
gram for new car sales man- 
agers, which is in operation; used 
car reconditioning schools and 
demonstrations of reconditioning 
equipment in the 47 zones for 
dealers’ used-car managers, serv- | 


Page 


ditioning managers which now | 

are in operation in 150 schools} 

comprising a faculty of 280 men. 
* * * 

THESE ARE only a few of the 
many practical suggestions of- 
fered by dealers which Chevrolet 
is carrying through to comple-| 
tion. Which leads Holler to eulo- 
gize them as follows: 

“During all the years I have 
been in the automobile business, 


successful, have not 
only helped me but every regional 
and zone manager, in building up 
a more satisfactory and practical 
retail merchandizing organiza- | 
+ * * 

USING THE SHOW put on in| 
Detroit Monday and Tuesday | 
nights by Hudson, through its | 
local contact, the | 
Aaron De Roy) 
company, as a| 
yardstick, there | 
is every reason 
to believe that 
Sales Chief Bill 
Tracy’s brain 
child, the group 
sales program 
which now is in 
operation, should 
result in the sale 
of some 
cars, sort of vel- 





Bill Tracy 


of the program is based on bring- 
ing in the prospects to a Hudson 


put on an attractive show, which 
movie ex- 
ploiting the features and perform- 
ances of the Hudson and Terra- 
plane and then get the name on} 
the dotted line. 

Each salesman is expected to 


| Body 


| ica. 
| records already that George M. 
|Slocum is the new president of | 


| the federation, elected this week | 
| the Chevrolet dealers, who made | 


| the dealer committee system of 


> | New York. 
| operation 


10,000 | 





round up 15 prospects—that’s his 
quota. The Detroit affair was 
only one of hundreds that will be 
So 
do some multiplying, for the fig- 
least 250,000 
prospects will have been rounded 
up in this manner before the pro- 
gram is completed. Allowing one 
sale for say each 20 prospects 
and that should mean 10,000 sales 
for the circuit. 
* a * 

TRACY ISN’T DOING all this 
to prime the sales pump, for, ac- 
cording to reports, Hudson is 
doing right well at the ‘present 
time. May showed 13,000 retail 
sales, which was 45 per cent over 
April and 25 per cent better than 
May of last year. June started 
even better, the first fortnight 
being reported as better than the 
same period in May. The tea 


the peak month of the year for 
factory, which would upset tra- 
dition, for heretofore the peak 
always has come in April, May 
or June. 

* * * 


AT THE PARTY given by 
Host W. A. Mortenson, De Roy 
president, which I attended Mon- 
day night, I was greatly im- 
pressed with the _  four-reeler, 
“No. 1, and Proving It,” filmed 
by Norm Wilding. This movie, 
around which the whole show is 
built, is used most effectively to 





prove the stamina and perform- 
ance of the Hudson and Terra- 


as certified to 
American 
They’re written 


comforts 


by 


into the record. 
are illustrated 
most effectively. One stunt that 
impressed me was to put a 55- 
inch yardstick oa the front seat 
and close the door. This proves 
the 56-% inch width of that front 
seat. Showing movies of the 
breaking of world’s stock car 
records on the salt beds of Bonne- 
ville, out that Terraplane 
averaged 86.54 miles per hour for 
1000 miles and Hudson 87.67 for 
24 hours, besides smashing marks 
all the way up to that point. 

A fuel economy mark of 20.02 
miles to the gallon at 30 miles 
per hour for Hudson and 21.02 
for Terraplane at the same speed 
also is recorded. In the same 
manner hill climbing, acceleration 
and braking performances are 
recorded in the films in a way | 
that must be convincing to any 
doubting Thomases who may be | 
part of the audience. 

* * * 

APPLYING the old _ saying, | 
“while the cat’s away the mice | 
will play” in paraphrase, the col- | 
umn is taking advantage of the | 


bring 


| absence of the publisher to write | 


a piece for the paper about the 
honor conferred on him by the} 


Advertising Federation of Amer- | 
i For it is written into the 


at the 33rd annual convention in 
When one has an 


the | 
Automobile Assn. |} power 


| his 


| for companies 


of the federation’s 
in the advertising world, 
then one, even if he is just an 
editor, cannot help but congratu- 
late his employer on adding this 
Kohinoor to his crown of organi- 
zation recognition. 

George Slocum cannot stop this 
column on this comment, for as 
the paper comes off the press he 
is climbing aboard the Columbus 
of the North German Lloyd line, 
off for the international adver- 
tising conference which opens in 
Paris, July 5. That Kohinoor of 
his should dazzle the eyes of the 
world’s greatest advertising men. 


appreciation 


ANOTHER in this week’s lime- 
light is Albert Kahn, neighbor of 
ADN in the New Center building, 
whose right to be called the 
Architect-general of the automo- 
tive industry cannot be ques- 
tioned, seeing as how he has to 
credit the architecting of 
more than a billion dollars worth 
of factories and other buildings 
in our 
zen. Kahn was awarded the 
French Legion of Honor medal 
only recently, 


business. | 


the award being | 


based largely on what he did) 
during the Great War—designing | 


airports for the 
government, 


also used. 


The latest recognition comes 
from the Pittsburgh Glass Insti- 
tute which has awarded him a 
glass medallion, in recognition of 
the merits of his design of De- 
Soto’s press shop at its 
plant. 


Harrison manufacturing standards require many 


special-purpose machines—rolls for crimping core 
metal, machines for soldering cores, jigs for many 
erie it eee Me 
partment. By designing and building this equip- 
Tt e LT eT ea MS a a 
Nee Milla Mae 


CUM el a ka 


General Motors Corporation, Lockport, New York. 


RADIATORS e 
CAR HEATERS 


HEAT EXCHANGERS 


THERMOSTATS 


United States | 
which the French | 


new | gardus, 
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PAA Convention 
To Study Dealer 


Licensing Code 


HARRISBURG, Pa. Opening 
session of the 17th annual Penn- 
sylvania Automotive Assn. on 
July 12 will be devoted almost en- 
of the re- 
senate bill 815, 
requires the licensing of 
all dealers and salesmen, it was 
announced this week by Claude 
S. Klugh, manager of the associ- 
ation. Gov. Earle is expected to 
sign the bill the week of June 21. 

Prominent among the speakers 
listed for the convention are 
R. H. Grant, General Motors vice- 
president in charge of sales; A. 
vanDerZee, general sales man- 
ager of Dodge, and E. M. Lied, 
president of National Automobile 
Dealers Assn. 

Klugh also announced that the 
program will include a speaker 
from the department of revenue 
and a representative from the 
department of labor and indus- 
try. These speakers have been 
listed because of the new vehicle 
code amendments and the new 
labor laws, which are about to go 
into effect in Pennsylvania. 

The second day’s session will 
include talks by Edward Payton, 
of Cleveland, and H. Lee Bo- 
Philadelphia Packard 


tirely to a discussion 
cently 


which 


passed 


dealer. 





rr some giant hand could pick up the cities of Philadel- 
phia and Milwaukee, mold them together into one, 


and set them down again in some new spot on the map as 


a single metropolis —a trgmendous new market w ould be 


created for advertisers. They would rush to set up sales 
offices in ““Philwaukee,” study its potentialities, find out in 
what sections their best customers live, and ascertain what 
newspapers most effectively reach them. “Philwaukee”’ 
would occupy the best of their market thinking, because 
outside of New York, only Chicago would exceed it in size. 


A fanciful picture? Perhaps — 
but with a practical point for 
the automobile executive. 
Here, within the New York 
market, there is a ‘“Philwau- 
kee.” It is Brooklyn. Just one 
of the five boroughs that 
constitute New York City, 
just one of the 28 counties 
that make up the New York 
market, Brooklyn is a great 
city in its own right, worth a close look by the sales- 


minded automobile man. 


Last year Brooklyn families spent over $30,000,000 for 
new cars. The automotive executive who takes a few min- 
utes to study this rich market and discover where his best 
customers live and how his advertising can most effec- 
tively be directed to them will be amply rewarded. 
Brooklyn offers 28 separate districts or sales areas —some 
many times more valuable to the automobile industry 
than others. 


* Three of Brooklyn's 28 districts, containing 15 per 
cent of the borough’s population, bought 26 per cent of 
the new cars last year... and 27 per cent of The New York 
Times Brooklyn circulation is in these same three districts. 


* One district containing 35,000 families bought four 
times as many new cars as another district containing 


The New Work Times 








40,000 families... and The 
Times circulation in the first 
district is four times its circula- 


tion in the second. 


* Brox klyn bought 30 per 
cent more new cars last year 
than were purchased in West- 
chester... and The Times is 
read in Brooklyn by twice as 


many families as the second automotive medium. 


Facts like these—and an abundance of them is avail- 
able on individual makes as well as total sales—simplify 
the advertising and selling of new cars in the New York 
market. They show how closely the distribution of auto- 
mobile buyers is matched by the circulation of New 
York’s leading automotive medium —The New York 
Times. For what is true of Brooklyn is true of the whole 
market, city and suburbs alike: the circulation of The 
Times rises to a peak where automobile sales are great- 
est. For the automobile advertiser The Times is the 


key that best fits his most profitable buying market. 


The extra value of The Times audience is widely rec- 
ognized by many advertisers in practically every field. 
These advertisers put The Times first on a one-newspaper 
schedule. If more than one newspaper is used they put 
extra space in The Times. They know the market offered 
by readers of The Times makes such extra space profit 
able and increases volume at low sales cost. The Times 
in advertising represents the choice of experience. 








One of a series of advertisements analyzing the 
New York automobile market, section by section 
The New York Times advertising representatives 


will supply interested executives with full details 
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ADVERTISING REPRESENTATIVES JOHN B WOODWARD, INC., NEW CENTER BLDG., DETROIT 





